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ALES SPURT AS MARCH CLOSES 





Heavy Attendance Likely at NADA Conclave 





Sparks 


Pontiac’s Progress 
Already Ahead of ’38 
Cleveland Graphite’s ‘Big 4’ 
Victorious at the Polls 


. er = 


By 
Chris Sinsabaugh 










Tooting my own horn, let 
it be known that with the 
Apr. 15 issue of Automotive 
News, “Who, Me?” (saga, 
auto-biography or memoirs, 
as you may choose to call it) 
will reach the automobile 
stage, taking up first: “Who 
built America’s first car, Dur- 
yea or Haynes?” 

* * * 


Swe SIMPSON is no optimist. 
Neither is he a pessimist. He’s 
just a hard-hitting sales man- 
ager for Pontiac with his mind 
on his job of selling his prod- 
uct to his dealer body, con- 
fident that at the 
present time 
Pontiac is doing 
better in its 
highly competi- 
tive field than 
the Pontiac pro- 
jection had fore- 
cast during the 
crystal - gazing 
period when 
Harry Klingler 
and Simpson 
peered into the 
future and tried 
to gauge their possibilities in the 
tar-model year of 1939. Tex 
doesn’t have to be an optimist or 
a pessimist—his facts speak for 
themselves. 





Tex Simpson 


” 


TO BUNDLE all the good news 
in one package, Pontiac, from Jan. 
1 through Mar. 31, did 51.4 percent 
better than in the corresponding 
period a year ago, whereas the 
industry as a whole chalked down 
as 31 percent ahead for the same 
time. Further, Tex figures it out 
that Pontiac, for the first quarter 
of this year, has a greater per- 
centage of sales increase than any 
other General Motors unit. 

And so far as the last 10 days 
of March are concerned, actual 
sales were better than the projec- 
tion—5,500 projected and 6,232 ac- 
tually sold. This answer should 
embarrass the whispering gallery, 
Members of which have been go- 
Ng around with long faces be- 
Cause production for the whole 
industry the last week of March 
showed a slight falling off. 

(See SPARKS, Page 19, Col. 1) 
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Dealer Problems 
Will Be Highlight 
Of Annual Meeting 


Holler to Discuss Quality 
Dealerships at the 
Yearly Banquet 


DETROIT.—Plans are pro- 
gressing rapidly here this 
week for the 22nd annual 
meeting of the National Auto- 
mobile Dealers Assn., which 


will be held at the St. Francis 
hotel, San Francisco, Apr. 17-20. 


Early reservations indicate a 


| heavy turn out, with coast officials 


| 


of the association anticipating an 
attendance close to 3,000 dealers. 
Special trains will leave Chicago 


| Thursday evening Apr. 13, enroute 
'to the convention. 


In order to 
facilitate the sessions in San Fran- 
cisco, a meeting of the executive 
committee will be held on the 
train. 

Due to conditions within the 
industry at the present time, 
an effort is being made to make 
the convention a strictly dealer 
affair. Such problems as wild- 
trading, over-allowances,  boot- 
legging, etc., will be gone into at 
length during the meeting. 

While the majority of speakers 
on the program will be dealers 
and dealer association men, Wil- 
liam E. Holler, vice-president in 
charge of sales for Chevrolet, will 
be the keynote speaker at the an- 
nual banquet, which will be held 
at the Palace hotel Apr. 19. Hol- 
ler, who has been one of the 
pioneers in promoting quality dea- 
lerships, will give a frank talk 
on his ideas of dealer-factory re- 
lations problems. His talk prob- 
ably will be extemporaneous and 
will outline Chevrolet’s policies in 
the past and probably touch upon 
future needs from a factory-dealer 
standpoint. 

One of the interesting discus- 
sions at the meeting is expected 
to develop around the report of the 
Federal Trade Commission on its 
findings in regard to factory- 


dealer relations, as revealed in its 
(See NADA, Page 2, Col. 4) 








March Sales’ Belated Bulge 


Belie Downtrend Rumors 


DETROIT.—Dispelling recent rumors that sales had shown a 
decline during the latter part of March, the following available 
sales reports speak for themselves. The upturn in sales during 


the closing 10 days of March is particularly interesting. 


While 


several companies as yet have not completed tabulations of 
March sales, the widespread gains by those that have reported 
indicate that the increase has been enjoyed right across the board. 


Last 
10 Days 
Mar. '39 


9,428 
. 1,786 


2nd % 
10-Day Gain in 


Buick .... 
Cadillac 
*Chev. 


930 92.1 


March 
1939 
Mar. '39 Period Total 


5,943 58.6 20,959 15,435 12,712 35.9 


3,613 
..-41,177 24,207 70.1 88,836 62,880 50,799 41.2 


March 
1938 
Total 


Feb. % Gain % Gain 
1939 Over Over 
Total Mar. ’38 Feb. ’39 


65 


54.5 
75 


2,528 2,338 42 


*Chrysler (All Divisions 55% Over March ’38—59% Above Feb. ’39) 
56 


**Ford 
Nash 
Olds. 
Pontiac 
+Stude. 


*Includes trucks 


. 36,874 20,056 83 
. 2,877 1,800 59.8 
. 6,382 3,999 59.6 
. 6,232 4,326 44 


75,345 

6,265 
14,304 
14,575 
10,209 


48,436 
3,416 
9,684 

10,087 
4,046 


78.8 

68.3 

58 
112 


84 
48 
44.5 


4,802 152 


**Ford includes trucks and Mercury 8, but not Zephyr 
tStudebaker figures are sales by factory to dealers 





New Car Sales in Detroit 


Jump 85.4% During March 


DETROIT.—Detroit and Wayne 
County are considered one of the 
reliable barometers of the auto- 
motive industry. As the home of 
the industry, this locality attracts 
the nation’s buying eye, and sales- 
going-up here almost invariably 
stimulates nation-wide selling. 

Figures released by R. L. Polk 
& Co. show 7,908 new car regi- 
strations in March as against 4,- 
264 in February, a gain of 85.4 
percent overall. The leaders, in 
setting up this advance, sailed 
over the 100 percent mark—Pon- 
tiac with 116.5 percent, Hudson 
with 112.5 percent, Buick with 
106.5 percent, and Ford with 102.5 
percent. 

Following are the ten leading 
makes for Detroit-Waynein 
March: 


Posi- Mar. Feb. Percent 
tion Make 1939 
1 Ford 1,880 926 102.5% 








2 Chevrolet asad Se 718 58.3% 
3 Dodge ” . 991 495 100.0% 
4 Plymouth . 963 526 83.0% 
5 Buick 760 367 106.5% 
6 Pontiac 444 205 116.5% 
7 Mercury . 301 174 73.0% 
8 Hudson : 300 141 112.5% 
9 Oldsmobile 281 174 61.5% 
10 Chrysler 235 121 94.0% 

All others 616 417 47.8% 

TOTAL 7,908 4,264 85.4% 





New Safety Glass, 
Employing Plastic, 
Hailed by Institute 


PHILADELPHIA. —A _ triumph 
of the co-ordination of glass and 
chemical technology was cele- 
brated at Franklin Institute here 
when 325 scientists, industrialists 


1939 Increase| and safety engineers hailed the 


formal debut of high-test lamin- 
ated safety plate glass at a demon- 
stration and dinner. 

The combination of thin plate 
glass with the new plastic “sand- 
wich filler,” polyvinyl acetal resin 
giving the new product hitherto 
unattained qualities of a “yielding 
break” along with great penetra- 
tion-resistance under impact, while 
retaining the clarity and non- 
distortion properties of polished 
plate glass—was described by 
speakers at the demonstration as 
embodying the ideal for which the 
automobile industry has _ been 
looking ever since glass injuries 
in accidents began to be a major 
problem. 

Production plans of the manu- 
facturers call for making the new 


BETWEEN BITES at the Hudson distributor-dealer council luncheon last} product available to all car manu- 
week in Detroit. A. E. Barit (right), president of Hudson Motor Car Co., dis- 


cusses Hudson’s aggressive 


spring plans with J. 


E. McCraw (left), Hudson 


dealer from Ashland, Ky., and Tom Botterill (center), distributor from Denver. 


facturers, at no increase in cost, 
(See SAFETY GLASS, Page 8, Col. 3) | 


‘Companies’ Gains 


Range Up to 92% 
In Last 10 Days 


Reports Show a Consistent 
Rise Over February °39 
and March °38 


By William C. Callahan 
Managing Editor 

DETROIT.—Roaring out like 
a lion, March, so far as auto- 
mobile and truck sales are 
concerned, piled up totals dur- 
ing its closing 10 days that 
should effectively silence rumors 
circulated during the last half of 
the month that sales and output 
were in a definite tailspin. 

Increases during these same 
closing 10 days of the month over 
the preceding 10-day period this 
year, ranged from 44 percent to as 
much as 83 percent. 

Gains over the entire month of 
February are equally impressive, 
with some companies registering 
increases in the neighborhood of 
80 percent. The same sharp in- 
creases also are shown in the com- 
parisons of March figures this year 
with those of a year ago. 

What April and May will hold 
of course still remains to be seen, 
but most factory sales executives 
interviewed this week feel that. 
the current uptrend will continue, 
with the peak month not likely to 
be reached until May. W. A. 
James, Hudson advertising man- 
ager, reports that Hudson orders 
for shipments during the first two 
weeks of April are 39 percent 
above the same period in March 
and 71 percent above last year. 

While it is admitted that un- 
settled conditions in Europe will 
naturally continue to cause un- 
settlement in general business 
here, which is further aggravated 
by some disappointment among 
business men with current policies 
of government toward business re- 
covery, most leaders feel that we 
will somehow worry through and 
that 1939 from a sales and pro- 
duction standpoint will live up to 
its earlier promise of 25 to 30 per- 
cent increase over 1938. 

(Continued on Page 3, Col. 1) 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 
1939 
Pos. 


1—85,573 
2—68,427 
3—54,150 
4—28,911 
5—28,048 
6—21,015 
7—20,294 
8—10,556 
9— 8,109 
10— 7,247 


Make 


Chevrolet 64,639— 1 
Ford 64,386— 2 
Plymouth 32,288— 3 
Buick 20,683— 4 
Dodge 14,614— 5 
Pontiac 13,505— 6 
Olds. 12,721— 7 
Chrysler 7,054— 8 
Mercury 
Nash 


4,972—13 
Total All Makes 


369,876 268,017 
For complete standings of all 
makes, see Page 16, this issue. 
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Rhode Island Bill Puts Teeth in Dealer Licensing ¢ 


Other Measures to Cover 
Diversion, Inspection, Prices 


Special to Automotive News 

PROVIDENCE. — Semi-annual 
inspection, a new registration pe- 
riod, and a ban on Sunday busi- 
ness confront Rhode Island motor- 
ists and automotive dealers in the 
form of legislation proposed for 
passage by the general assembly 
at its current session. 

With Apr. 19 as the tentative 
date for the session’s end, both 
house and senate committees have 
yet to act on legislation affecting 
the automotive trade, including 
dealers, repairers, gasoline stations 
and the motoring public, generally. 

Among the more’ important 
measures is one changing the start 
of the registration year from Jan. 
1 to Apr. 1, a bill favored by 
Motor Vehicles Registrar George 
R. Beane, and actively supported 
by the petroleum interests as 
means of keeping on the road cars 
which hitherto are laid up the 
first three months of the registra- 
tion year. 

Of direct bearing on the trade 
is a bill putting teeth into the law 
requiring the licensing of dealers 
and repairers. While at present 
the only penalty for violation of 
rules and regulations laid down 
by the registrar under this law is 
suspension or revocation of lic- 
ense, the proposed amendment 
provides for fines of from $100 to 
$500 and imprisonment up to three 
months, or both. 

The registrar is less enthusias- 
tic, however, about a second bill, 
providing semi-annual inspection 
of all motor vehicles. This would 





Chicago Reports 
19-Month High in 


New Car Sales 


CHICAGO.—A sharp upturnover 
February of this year and March 
of 1938 was made last month in 
Cook county new car registrations. 
Incidentally, the March registra- 
tions were the largest in 19 months. 

The total of 9,779 new cars for 
last month compared with 5,395 
for February and 7,311 for March, 
19388. The gain over February 
amounted to 81 percent. 

Chevrolet finished well in the 
lead with 1,852 units as against 
999 in February. Plymouth, in 
second place, turned in an equally 
notable gain with 1,563 against 
811, as did Ford in third place 
with 1,320 against 751 for the pre- 
ceding month. 

Big increases were registered by 
practically every other make. 

The final standing showed Buick 
fourth with 964, Dodge fifth with 
902, Pontiac sixth with 748, Olds- 
mobile seventh with 518, Chrysler 
eighth with 306, Nash ninth with 
302, De Soto tenth with 275, and 
Packard eleventh with 216. 

Following in order were Stude- 
baker with 185, Mercury with 182, 
Hudson with 199, La Salle with 94, 
Lincoln-Zephyr with 84, Cadillac 
with 74, Willys- -Overland with 22, 
Graham wk 13, and Hupmobile 
with 6 


GMC Sales Up 
60% in March 


DETROIT.—Truck sales to con- 
sumers in the United States by 
General Motors Truck & Coach 
during the third period of March 
were the best since the third pe- 





riod of September, 1937. Sales 
were 69 percent better than the 
same period in 1938, and 73 per- 
cent better than the third period 
of February. 

March was 60 percent better 


than the same month in 1938, ac- 
cording to J. P. Little vice-presi- 
dent directing sales for General 
Motors Truck & Coach. 

Diesel orders received by the 
factory were 3% times the orders | 
received in February, and produc- | 
tion was double the output in 
February. 


represent an added assessment of 
approximately $170,000 on motor- 
ists, based upon a charge of 50 
cents for each inspection, Beane 
pointed out. Moreover, he feels, 
there is danger that the system 
proposed might develop into a 
“racket” unless the strictest super- 
vision is exercised. 


Support of a majority of the 
state’s dealers is claimed for a 
bill that would prevent Sunday 
activity in salesrooms or on used 
car sales lots. Its sponsor, Rep. 
Joseph Mills, claims that, in view 
of the long hours worked by 
salesmen, there is considerable 
demand for such a bill among the 
trade. The proposed bill would 
carry penalities ranging from $10 
to $50 fines. 

Would Issue Permits 


Another bill bearing on auto- 
mobile registration proposes an 
end to the personal property tax 
on automobiles, substituting there- 
for a system of municipal permits, 
which would be necessary in or- 
der to register. Under this plan, 
cities and towns would issue per- 
mits on the following fee basis: 
17 mills for each dollar of the 
maker’s list price for the current 
year of manufacture; 12 mills dur- 
ing the first succeeding year; nine 
mills, the second succeeding year; 
five mills, third year; and three 
mills for the fourth and succeed- 
ing years. 

Also pending is a _ proposed 
amendment of the state constitu- 
tion which would prevent the di- 
version of motor vehicles revenue, 
confining its use to highway con- 
struction and maintenance. 

There is also pending a bill 
which would materially aid auto- 
mobile owners and others who 
might be subject to over-taxation. 
This provides for the far-less- 
costly procedure of petitioning the 
small claims court for relief from 
such over-taxation, instead of be- 
ing required to institute action in 
the higher courts, as at present. 
Complaints of over-taxation have 
been unusually common among 
automobile owners in recent years, 
but the prohibitive cost involved 
in seeking court relief have pre- 
vented them in most instances 
from obtaining relief. 

Price Posting Sought 


Gasoline service stations would 
be required to post prices in con- 
spicuous places, and be prevented 
from selling below the posted 
price under still another bill 
pending in the legislature. This 
further would prohibit the use of 
premiums, rebates, concessions or 
other benefits designed to permit 
sale of gasoline at less than the 
posted price. It likewise makes the 
adulteration of gasoline or lubri- 
cating oil a misdemeanor, punish- 
able by fines ranging from $50 to 
$100, or suspension of the offend- 
er’s license for a _ three-months’ 
period. 


“A Word in Edgewise”’, a regular fea- 
ture by George M. Slocum, offers a 
unique viewpoint from the motor worla 











TWO MILLIONTH STUDEBAKER. Paul G. Hoffman, president of the Studebaker Corp., delivers the keys to the 
two millionth Studebaker to H. N. Shaw, distributor from Bowling Green, Ky., while Geo. D. Keller, vice-president 


in charge of sales, and S. 
baker President. 


B. Cochrane, South Bend regional manager look on. The two millionth model is a Stude- |! 





Ia. Bans Car Towing 


And Car Truckaway 


DES MOINES, Ia.—The Iowa 
house of representatives last 
week passed a senate bill which 
prohibits the towing of automo- 
biles, either new or used, across 
the state. The anti-towing bill 
also includes a provision, bar- 
ring, after Jan. 1, 1940, the 
large automobile transport 
trucks which pile cars one 
above the other and over the 
driver’s compartment. 


Willys-Overland 
Sales in March 
39.8% Above Feb. 


TOLEDO.—Sales of Willys- 
Overland cars in March contin- 
ued on the increase, Joseph W. 
Frazer, president 
of Willys - Over- 
land Motors, Inc., 
announced this 
week. 

Frazer said 
factory sales for 
March were 39.8 
percent above 
February, and he 
declared there is 
every reason to 
expect a con- 
tinued increase in 
April. 

Domestic sales of the company 
were particularly encouraging last 
month, Frazer said. The com- 
pany’s books show that the fac- 
tory delivered to its dealers and 
distributors in the United States 
66.2 percent more cars in March 
than in February. 

The company is now conducting 
an active drive for new business 
under the direction of M. J. 
Golden, sales manager. The drive, 
known as the spring jamboree, is 
taking company representativ es 
| into dealer territories in all parts! 
of the United States. 





J. W. Frazer 











NADA Conclave 


(Continued from Page 1) 


survey of the industry which was 
authorized under the Withrow res- 
olution last year. This report is 
slated for release Apr. 13, which 
will be just on the eve of the 
meeting. 

Program for the sessions at San 
Francisco is as follows: 

Monday, Apr. 17, 8:00 A.M.—Registra- 
tion; 10:00 A.M., Board of Directors’ exec- 
utive session, all day; Meeting State and 
Local Automobile Dealer Assns., S. A 
Shapiro, general manager, Chicago Auto- 
motive Trade Assn., presiding; 12:30 P.M., 
Directors’ Luncheon; National Automobile 
Dealers Assn. Day Luncheon, Golden Gate 
International Exposition, Treasure Island. 

Tuesday Morning, Apr. 18—8:00 A.M., 
Registration; 10:00 A.M., Convention mem- 
bership session convenes, W. L. Hughson, 
San Francisco chairman, presiding; Address 
of Welcome, Hon. Angelo Rossi, Mayor of 
San Francisco; Response, Harry Sommers, 
NADA director from Georgia; Resume of 
Year's Progress, President J. W. Roby; 
Secretary’s report, J. Schiott; Treasurer's 
report, L. M, Stewart; Review and discus- 
sion of Federal Trade Commission investi- 
gation report, Stanley H. Horner; 12:30 
P.M., Luncheon for NADA officers, direc- 
tors and invited guests (given by W. L, 
Hughson in honor of trustees of Universal 
Underwriters). 


Tuesday Afternoon, 


Studebaker Sales 
For March 152% 


Over Last Year 


SOUTH BEND.—The Stude- 
baker Corp. Friday, through Geo. 
D. Keler, vice-president in charge 
of sales, reported 
March factory 
sales of passenger 
cars and trucks 
of 10,209 units, 
an increase. of 
152 percent com- 
pared with sales 
in March 1938 of 
4,046 units. 

March sales 
compared with 
4,802 units sold 
_ February. 

Sales for the first 
quarter were 19, 747 units against 
10,173 for the first quarter of 1938, 
an increase of 94 percent. 


Apr. 18—Theme: 





G. D. Keller 











COMMON INTEREST in early 


| Carriage Club in Los Angeles. At a recent meeting of the club, 
shown at left, 


mobile Limited of 1910, 
Center is a 1939 Oldsmobile, 


and owned by C. Standlee Martin, 


Oldsmobile dealer in Long Beach, 
while at right is a 1906 single-cylinder Oldsmobile owned by Fred Buess, of Glendale, Calif. 


automobiles and history of the industry has resulted in formation of the Horseless 
among the 25 old cars which turned out was an Olds- 


Calif. 





What's Wrong with the Automobile Busi- 
ness?—2:00 Convene, L. c. Cargile, first 
vice-president, presiding; ‘‘The Importance 
of the Small Business Man in the Ameri- 
can System,’’ Dr. Paul Cadman, president, 
American Research Foundation, San Fran- 
cisco; ‘‘What’s Wrong Because of Factory 
Practices and Policies and What Factories 
Are Doing or Should Do About It,” J. 
Schiott, Bridgeport, Conn. (Dodge-Plym- 
outh); Open discussion above subjects; 3:30, 
“What's Wrong Because of Dealer Prac. 
tices and Policies,” John E. Smith, At- 
lanta, Ga. (Chevrolet); ‘‘What Dealers 
Are Doing or Should Do About It,” Will 
G. Price, Wichita, Kans, (Ford); 4:10, 
Open discussion; The National Labor Rela- 
tions Act as Applied to the Automobile 
Dealer, Judge Wilbur M. Alter, counsel, 
Denver Automobile Dealers Assn. 
Wednesday Morning, Apr. 19.—8:00 A.M. 
Registration; What's Wrong’ with the 
Automobile Business? (Cont.); ‘What's 
Wrong Because of Outside Influences,” W. 
L. Mallon, Newark, N. J. (Olds-Pontiac); 
“What Is Being Done or Could Be Done 


About It,"’ Herman Goodin, Huntington, 
Ind. (Buick); Open discussion; 10:50, 
“What's Wrong in the Metropolitan 
Areas,"" D, E. Castles, St. Louis, Mo. 
(Buick); 11:15, “What Is Being Done or 
Could Be Done in the Metropolitan 
Areas,"”” Ben T. Wright, Chicago, I. 
(Ford); Open discussion; 11:50, ‘‘Automo- 


bile Retailing on the Pacific Coast,’’ Carl 
R, Heussy, executive secretary, Washing- 
ton Automotive Trade Assn. 
Wednesday Afternoon, Apr. 19—Closed 
membership meeting; Adjourn. 
Wednesday Evening, Apr. 19—6:45 P.M., 
22nd annual NADA banquet, Palm Court, 
Palace Hotel; Guest speaker, William E. 
Holler, general sales manager, Chevrolet 
Motor Division; subject, ‘‘My Conception 
of a Quality Dealer Program’’; tickets $5, 
Stag, dress optional. 
Thursday, Apr. 
board of directors. 


Oldsmobile Sales 
Take Sharp Rise 
During March 


LANSING.—A sharp rise in re- 
tail deliveries of Oldsmobile sixes 
and eights during the last 10 days 
of March, brought national sales 
volume for that period to 6,382 
of March, brought 
national sales 
volume for that 
period to 6,382 
units, an increase 
of 60 percent 
over sales in the 
previous 10 days, 
it is announced 
by D. E. Ralston, 
general sales 
manager for 
Oldsmobile. 

The figure also 
represents an 
improvement of approximately 43 
percent over the 4,477 Oldsmobiles 
sold during the last 10 days of 
March, 1938, and exceeded the vol- 
ume recorded for any 10-day sales 
period since Aug. 1-10 in 1937. 

“For March as a whole, Oldsmo- 
bile retail sales rose to 14,304 
units, or 48 percent better than in 
March of a year ago,” Ralston 
said. “By the end of March we had 
built approximately 100,000 of the 
1939 model Oldsmobiles, more than 
we built during the entire 1938 
model run.” 


Ralston added that the used car 


20—All day session— 


D. E. Ralston 


| situation among the Oldsmobile re- | 


tail organization is equally bright. 
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Sales so far this year are 
@ the same period a year 

the industry as a whole, and 
jheartening factor is that no one 
g viewing the future with blind 
ptimism. Production during the 
gond quarter may not show the 
rease over the first quarter 
ghich had been anticipated earlier 
in the year. This is due to the fact 
fat inventories are now  sub- 
dantial so far as new cars are 
gncerned, but in relation to the 
gles rate this year as compared 
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yNew Car Sales Spurt in Last 10 Days of March 


Reports of Companies Show 
Gains Ranging Up to 92% 


(Continued from Page 1) 

run-any observers had expected an in- 
sing better than 30 percent ahead | 
ago | 


crease in business this year to 
warrant so high an output. 

Chevrolet led in volume in 
March, with Ford showing the 
highest percentage gain during the 
closing 10 days of the month. 
Chrysler divisions, which never 
report sales, showed an increase 
in March of 55 percent over the 
same month in 1938 and 59 percent 
over February this year for the 
corporation as a whole. 

Chevrolet during the closing 10 
days of March sold 41,177 new 











Sales Booming, 
Nash to Launch 
New Adv. Drive 


DETROIT. — With its percent- 
age of new car sales increases ap- 
proaching boom-time dimensions, 
Nash Motors next 
Monday launches 
its second big 
business drive of 
1939, it was an- 
nounced by W. A. 
Blees, general 
sales manager, 
Nash Motors di- 
vision of Nash- 
Kelvinator Corp. 

A strong ex- 





gth last year, they are not|units at retail which was a 70.1 pression of con- 
yrdensome. Curtailment to keep | percent increase over the previous fidence in con- W. A. Blees 
wtput in direct line with sales| 10-day period. This brought the tinued improve- 
the liom here on out may be ex- month’s new car and truck sales ot ment in Nash sales, the drive fol- 
- ycted, however, which would|to 88,836 against 62,880 in March BENEFITS OF EXPORTS to American agriculture and labor are portrayed lows immediately upon the heels of 







mean that the high rates of Jan- 
wry, February and March may 
y somewhat trimmed during 
April, May and June. 

On the other hand, the produc- 
tion rate since November has been 
ma basis which would have pro- 
vided a 4,000,000 unit year if con- 
tinued through to the next model 


a year ago, or an increase of 41.2 
percent. As compared with Feb- 
ruary this year, Chevrolet’s sales 
were up 75 percent with the fig- 
ures being 88,836 for March and 
50,799 for February. 


Used Car Sales Rise 
In the used car division Chev- 
rolet also showed remarkable im- 


in a group of sculptures, 


executed by 


Waylande Gregory for the World 


Horizons Exhibit of General Motors Overseas Operations at the New York 
World’s Fair. In this photo Gregory (left) exhibits three of the figures of this 


group to Graeme K. Howard, general 


manager of General Motors Overseas 


Operations. The large figure, consisting of an American worker and an Ameri- 
can farmer standing back to back, with a typical American factory and farm 
building between them, symbolizes the interdependence and mutual support of 
labor and agriculture. In the finished exhibit, eight smaller figures depicting 
America’s leading exports will be grouped around this central sculpture. Two 
of them shown here represent the automobile industry and a grain farmer. 





one of the most successful sales 
campaigns in Nash history, Blees 
said. 


“Despite currently unsettled 
world affairs, there has been no 
evidence of any decline in our 
business this year,” Blees de- 
clared. 


eri- | 3 2 : oer , : He pointed out that Nash sales 
ent, {mnouncement period, and few if|provement with sales during the F d M d Z h ains during February and M 

on closing 10 days of the month or 5 ercur > an ep YT the period * the capaaes Ue 
ae Ch j ~ l totaling 63,221 against 41,849 in vanced spring campaign, were 
. evrolet Sales |the preceding 10-day period. This S [ B S 2 l I 937 much higher than previously esti- 
= R h | brought:total sales for March to ates est truce Uu Vo mated. Retail sales during the first 
a eac 18-Months 141,696 units as against 130,788 in quarter were more than 61 per- 
At- © March last year. Since used car DEARBORN.—Reaching the] nomenal volume of sales in the|cent above the same period last 
— Peak in March stocks = oa. an i ‘= as largest volume since July, 1937,|last 10-day period of the month, | year. 

10.1 DETROIT.—Substantiating fore- w eee a ke this 7 ahaa retail sales of Ford V-8 cars and| Davis said. The sales during the| Supporting the new drive, 
ae casts of a general business up- to ~ > fio 30 d a pod gy em | trucks and Mer- 10-day period were 36,874 units.| which is to extend through April 
sellum this spring, Chevrolet deal-| - Ford’s vi din —- = This was more than 135 percent|and May, is an advertising sched- 





announcement 


sales manager. 


Ford’s volume during March, 


riod for an increase of 83 percent. 
Ford reported also that used car 


sales manager of 
the Ford Motor 





breaking total for 


The month’s sales of Mercury 


The total was more than 85 per- 


aa af ae cee ,’|March totaled better than the volume sold dur-|ule that embraces approximately 
ee ane ae eee co ge ged 8's, | 75,345 units, a 56 ing the similar period in February | 1,640,000 lines of advertising in 
trucks rocketed eee f ry ns tt beaten the percent increase and 83 percent better than the|more than 1,700 newspapers 
to a new 18-| previous year During the closing|o ee 2 20,056 units sold in the previous/throughout the country and a 
months’ high in aan eM . oo —— ae year ago, it was 10-day period in March. The sales | heavy national magazine program. 
March, with aly to 96.874 unit ee . $6. announced F ri - were accomplished without any|The company’s newspaper adver- 
record total of|os6 in the preceding ‘ie “iday by J. R. appreciable increase in used car|tising during the four-month pe- 
S5506 undies. Wael as eo Cl es oe en pe ris, Gee stocks, Davis said. riod will approximate 2,600,000 


lines. 


rat |e arn wee ate aoe 
riday by W. E.|in ; : : a " : : ° 
Holler, general 127 month since September! The record- John R. Davis | ca: was introduced last November. Cadillae ~ Sales 


sed W. E. Holler The final pe- Show 58 Percent Gain ~—_—| March_was the result of a phe-| cont better than sales in February.| Rest in 20 Months 
M.,, riod of March re- Ph saci py ee = aa oe ™ . Sales of Ford V-8 trucks and 
uy juulted in the phenomenal gain of| 714 at retail against 10,087 in Buick’s Record commercial cars for the month At End of March 


}{the final period, 


170.1 percent over the preceding 10 


lays, Holler pointed out. Sales in 
totaling 41,177 
wits, were the highest for any 
fnal period in the last two years, 
ad the highest for any 10-day 
veriod, regardless of the time of 
month, since the first 10 days of 
April, 1937. 

Both passenger cars and trucks 








March last year and 9,185 in Feb- 
ruary this year, respective gains of 
44 percent and 58 percent. During 
the closing 10 days of March new 
car sales totaled 6,232 units against 
4,326 in the 10 days ending March 
20, which is an increase of 44.5 
percent. 

Pontiac used car sales during 
the last 10 days of the month 


First Quarter; 


March Up 65% 


FLINT.—Sales of Buick motor 
cars during the first quarter of 
1939 were the largest in the his- 
tory of the com- 
pany, it was an- 





were 15,606 units, a gain of 47 
percent over the sales in March a 
year ago. Of the total 9,043 were 
trucks. The truck total was the 
largest since April, 1937, and was 
59 percent better than a year ago. 
During the last 10-day period in 
March truck sales gained 96 per- 
cent and the combined sales of 
commercial cars and trucks gained 


DETR OI T.—Cadillac-LaSalle 
customer deliveries finished 
March with the best 10-day sales 
volume in the 
last 20 months, 
general sales 
manager D. E. 
Ahrens an- 
nounced’ Satur- 





th i > advance, the re 63 t the same period 
h — aon "ian poh ga totaled 11,977 units which was a nounced Thurs- : cae —— a P day. 

0.7 percent increase over the|%@in of 3,109 units over the sec- day by W. F. per ge on a The total of 
€-lntal for the preceding 10 days,|02@ 10 days and brought the pee, 696) ee ee 1,768 units was 
eS reaching 19.456 eo the sana. month’s total to 29,083 units eral sales man- a ines 4 =! — a 90 percent ahead 
YS | This represented a gain of 50.9 | against 22,483 in February. Stocks ager. 1 aa A » Te i. ‘the of the previous 
€5loercent over March, 1938, and of | at the end of the month were esti- Total deliveries Pp a al 10 days and 
g2 |: Mi , » tre ake a h ‘ - |previous 10-day period. The total topped the 

%8 percent over February, 1939.|™ated at a 32-day supply on the in the domestic | > a ; b : 
tin. *. Sar? aoe heels of current sales. Pood or the month was 23 percent bet-| p, E. Ahrens earlier record 
es |\Ot since August, 1937, has this | @S!S © market for the/ to, than in March a year ago. i. the. tena 
at {tuck sales performance been| Reports from Oldsmobile are first three months | “seq car sales in March were | models (last 10 days of Decem- 
39 equaled. equally encouraging. Olds sales of the year Were | the largest since September, 1937, ber) by 43 
se}, 20ller said that used car sales|during the closing 10 days of 46,675 units, he! oven exceeding the number of cars y — 


had also registered marked gains 


March totaled 6,382 against 3,990 


W. F. Hufstader said, establishing 


“Including the final 10 days, 3,- 


: sold during March, 1938, which : 
at during March. Chevrolet dealers|in the second 10 days, a gain of a new all-time innieaiad ean’ fad Cat Fae 613 Cadillac-LaSalle customer de- 
he | sold 141,696 used cars, for a gain|59.6 percent. Sales for the entire} high and comparing with 34,218 change Weck. liveries were recorded in March. 
” of 24.5 percent over February.| month totaled 14,304 units against|in the last 1938 period, a gain of : eat This was 43 percent ahead of the 
“@\This is nearly 11,000 more than | 9,684 last year and 8,495 in Feb-| 12,457 units, or 36.3 percent. The New Enamel Developed same period of last year and 54% 
1, ! were sold in March 1938. It brings | ruary this year. Used car sales| previous record first quarter was i z hidiad . percent above February,” said 


es 
Tr 





Chevrolet’s total March units, new 
and used, to 230,532. 


(ee 


NEW PRESIDENT of the San Francisco Motor Car Dealers 
dealers at the 
Berkley Neustadt, 


|Smallcomb, is shown here addressing 


h 


also showed strong gains rising to 
(See CAR SALES, Page 12, Col. 3) 


G. O.| 
in San 


Assn., 
annual conclave 


in 1926 when 44,935 cars were de- 
livered. 

March sales continued the rec- 
ord-breaking pace set since the 
new models were announced last 
fall. Hufstader announced that 
domestic deliveries of Buick cars 
during the last 10 days of the 
month likewise established a new 
peak for this season, with 9,428 
sales against 7,208 in the corre- 





sponding period a year ago, and a 
previous high in 1926 of 8,788 
units. 

Total deliveries 
were 20,959 units, 
12,712 in February, 
percent, and with 15,435 
last year, 


for the month 
compared with 
a gain of 65 
in March 


Considerable strength was shown 
in the used car market, the exec- | 


|utive said, sales during the month | 


an increase of 35.8 per- | 
| cent. 


WILMINGTON, Del.—A new black 
enamel has been developed by the du 
Pont Co. for the automobile refinish- 
ing trade. It was designed expressly 
for touch-up and repair work when 
speed is essential. It i known as 
*‘Ebonblack” pyroxylin enamel. 


Ahrens. 


“The month, further, was, with 
the exception of 1937, the best 
March we have experienced since 


1929.” 





MEMPHIS AND FACTORY executives of Pontiac Motor, in charge of the 


fancisco last week. Left to right, vice-president of Anglo| 
‘alifornia Bank; L. A. Ireland, president of the Printers Board of Trade; 
Smallcomb and Senator “Jerry” Seawall. 


dealer meeting in Memphis, were, left to right, V. L. Murray, assistant general 


‘likewise exceeding all former rec-! 


i H. J. Klingler, general 
oras. 


Cc. P. Simpson, general sales manager; 
Fleener, Memphis zone manager. 


sales manager; 
manager, and L. A. 
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AUTOMOTIVE One sacred pledge we make our friends here 

4 a and now. This publication, God willing and so 
DB ay long as it is in our charge, will never champion 
Ef the cause of any individual or any corporation 
a which is not for the best interests of the automo- 
L tive industry as a whole. Nor will its columns 
t be used to spread gossip or inflame prejudice. 

{/ It will confine itself to the upbuilding of the 


industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 


SATURDAY, APRIL 8, 1939 


March Sales Soar 


igo of sales during the closing 10 days of March are 
very heartening in view of recent rumors to the effect 
that sales slumped off during this very period. In some cases, 
factories report gains running 92 percent higher In the clos- 
ing 10 days of the month than in the second 10-day period. 

This, then, should be some solace to those who have listened 
too eagerly to the reports of downtrends. What the future will 
hold, of course, still remains to be seen. Whether the un- 
settlement in general business which has been reported as a 
result of recent unfavorable news from Europe will make 
itself felt in the automotive field, remains a question. 

Most factory sales executives, who have made recent sallies 
into the field to feel the pulse of the market, are quite con- 
fident of the future. On the other hand there is wholesome- 
ness in the fact that they are not looking cow-eyed at the 
Goddess of Plenty nor are they moving forward on a wave 
of blind optimism. Most of them feel that under its skin of 
jitteriness, business is fundamentally sound and that the 
March upturn is a public expression of general confidence. 

It may be true to some extent that the heavy new car vol- 
ume of the most recent weeks has been supported somewhat 
by wild-trading and over-allowances on the part of dealers. 
This problem, perhaps, is one which dealers themselves must 
play a large part in curing. Given a few good selling months 
in the future, we feel that dealers would be able to maintain 
a good volume and do it at a profit. There seems no reason 
for making sales now at a loss which could bring profit in May. 

The March selling record is one that the industry can be 
proud of and one which dealers should have profited from. 
While we cannot forecast with any greater degree of cer- 
tainty than anyone else, we feel that the March trend should 
continue during the next two months with a steady business 
breeze that is likely to be beset by occasional squawls. We 
see no reasons for fear, but on the other hand it is no time 
for sleeping at the helm. 


Holler On Dealerships 


S guest speaker at the annual meeting of the National 

Automobile Dealers Assi:. in San Francisco, Apr. 19, 
William E. Holler, general salesmanager of Chevrolet, is ex- 
pected to outline his ideas of what does, and should, consti- 
tute a quality dealer organization. As shepherd of the largest 
dealer flock in the United States, Mr. Holler is certainly 
among the best qualified to speak on this subject. He has 
worked untiringly to keep his charges within the green pas- 
tures, and opposition to some of his pet theories has come 
from, as Bert Lehr would say, “zum of the vunniest plazes.” 
In setting up his program in Chevrolet he had to depart 
radically from accepted traditions in the industry. There can 
be little question that factory men and factory field men had 
to do some tall reverse thinking in order to fit their ideas of 
dealer-factory relationships into Holler’s newer way of think- 
ing. Those ideas have worked, however, and we quote the 
testimony of his dealers to that effect rather than Mr. Holler. 
Holler, too, would be the first to admit that no panacea as 
yet has been found. But large-scale improvement has been 
made and further improvement need not be far in the future. 
We sincerely feel that all dealers interested in the 
this industry should make every effort to hear Holler’s mes- 
sage at San Francisco, and the best way to hear would be 
first hand attendance at the convention. 











future of or Africa, but I think we ought to! | will have repercussions that will 
x eos —————$—$——— 


WAR COMING? When the war 


came in 1918 I 
had been married 
for three years, was two years 
under 30 and the “boss” of a 
small publishing business in a 
small town. I held out against 
the screaming posters with Uncle 
Sam pointing his finger right at 
me and the wiles of the gals in 
their Red Cross uniforms, but I 
think it was Vandyked Bill Mumm 
of the Mumm-Romer Agency in 
Columbus, who added the final 
barb which made me enlist. His 
challenge was a simple one but 
it broke down my last resistance. 
He said quietly, “George, I have 
two sons, both of them are now 
in the service. How does it hap- 
pen that you are not in this 
righteous war to save Democracy 
and to end for all time all wars?” 
Well, I came and enlisted! 
at * 


SO WHAT! 


My service to the great cause of 
Democracy consisted, as I recall it 
now, mostly of standing guard over 
a waste-paper bin which contained 
at present market value about 30 
cents worth of paper stock and of 
washing windows on the win’ard 
side of the barracks at Camp 
Dewey in the war sector known as 
Great Lakes, Illinois. In three 
months the war was ove~ and I 
came out exactly where I’d en- 
tered the great Navy as Seaman, 
second-class, which is the lowest 
possible rating in the Navy, unless 
you include coal passers, who I 
understand challenge this distinc- 
tion. The last check for my serv- 
ices (30 cents exactly) is still to 
my credit in the U. S. Treasury 
because it is framed in my recrea- 
tion room. I get a small glow of 
fiendish satisfaction when I hear 
the pros and cons of balancing- 
the-budget when I know that it 
never can be put in balance so 
long as this check hangs in my 
basement! Ennyhoo, I am as full- 
fledged a member of the Ameri- 
can Legion as General Pershing 
and today, bald-headed and fifty, 
I can be just as proud of the fact 
that I was in the last war. 

* * a 

Now, all of the foregoing is a 
rather lengthy preface to what I 
should like to say about the pres- 
ent war situation in Europe and 
our own relation to it. It is based 
on my own personal convictions 
only and does not necessarily rep- | 
resent the sentiments of any other 
organization, corporation or re- 
ligious body to which I belong. I 
can boast or plead guilty to hav- 
ing been in Europe six times since | 
1912. That’s not many, but you do | 
form some ideas, and the major 
idea I have today is that we, the 
U.S.A., have no more right to 
stick our nose into what is going ; 
on in Europe or any other part « To penalize the buyer because 
the world than any other country 'ack of uniform selling prac- 
would have to take sides, for in- | tices of your own family is to do 
stance, in our present internal | your industry irreparable damage. 
strife between AFL and CIO.|The public can no more be made 
They could not know the facts responsible for protecting sales 
they would have to depend on| territories assigned by the factory 
biased propaganda as a basis for|than the public can be held re- 
their conclusions and they would |sponsible for guaranteeing speci- 
probably be just as wrong as we fications of parts that go into the 
will be in any decision we make | construction of the car. 
on the present European crisis. You could make a law that said 

- 2s 9 that any buyer purchasing a car 
with any but XYZ ball bearings 
was committing a felony and his 
car would be subject to confisca- 
tion. But you feel that is your af- 


Noe 


In This Corner-- 
‘Preserving 


Anonymous contributions will not 
be observed upon request. 


Dirty Linen 

I just read your editorial “Boot- 
legging Booms” in the Apr. 1 issue | 
of Automotive News. 


May I suggest that the problem 
of the boundary of automobile | 
sales territories is purely and| 
simply one of a factory dealer re- 
lationship. The establishment of 
dealer territories is an attempt to 
preserve a kind of monoply for a 
dealer in a given area. This makes 
the price higher to the buyer, else 
why would and does he go into 
another territory to buy his car. 


he ” | 
UNAS > 





No man hates war or the physi- 
cal results of war more than I do. 
Yet no man enjoys the glamour of 
military pomp and ceremony more 
than yours truly. If I were sure! fair and you keep it your affair. 
that no one would get hurt Iwould! And likewise are dealer terri- 
like to have a grandstand seat for|tories your own family affair. 

a good-sized war every fall. But I Now sometimes family affairs 
still harbor the idea that we have | get so bad that the “police” are 
a good-sized war on our hands jcalled in, but when that happens 
right here in this land of the free.|that family’s opportunities to 
With ten million or more men out | manage its own affairs are gone. 
of work, we have a problem that!Do not make the mistake of de- | 
requires more strategy than any |liberately asking the “police” | 
staff were ever called on to solve. | (government) to step in and run | 
With radio, press and coliumnist| your affairs for you. 

its next to impossible to forget I fear that involving the public 
what’s going on in Europe, Asia|in your own family embroilments 











Now that I’m warmed up to my! general idea and if you don’t I'll} 
subject, I find I’m at the end of|be glad to devote another to it.—| 
the column but maybe you get the! G.M:S. } 


|merchandising page.—A. E. B. 








More Than Time for Spring Cleaning 





Monopoly?’ 


The views expressed in this column are those of our readers. 


be accepted but confidence will 


make your present difficulties look 
like a school girls’ quarrel. You 
have just got to wash your ow? 
dirty clothes and the less the res! 
of the world knows about it the 
better. Power to you and bes 
wishes. Good judgment to one oi 
the most American of all Americat 
industries—David O. Taylor, Chi- 
cago, Ill. 

















Used Cars 
Just to add my vote of approva 
on the new used car merchan- 
dising section which was recent) 
added to Automotive News. Whilé 
it could stand a few minor im- 
provements here and there, I be- 
lieve that it’s about the best oné 
of its type we’ve ever had. 
Your innovation in the adver- 
tised used car price table, started 
more than a year ago, is furthe! 
embellished by the addition of the 


Portland, Ind. 


| Coming Events 


APRIL 


17-19—San Francisco. National Aute 
mobile Dealers Assn. annual meet 


ing. 
29-May 1—Seattle. Washington Mote’ 
Freight Assn. annual conventior 
Washington Hotel. 
MAY 
22-June 8—World Automotive Enginee® 
Congress (SAE)—New York, Ma) 
22-26; Indianapolis, May 30; Dé& 





troit. May 31l-June 2; San Fran 
cisco, June 6-8. 
JUNE 
5- 6—Buck Hill Falls, Pa. Pennsy: 
vania Automotive Assn. Meeting 
AUGUST ; 
7-10—Chicago Navy Pier. Annué 
Automotive Accessories Exhibit 
OCTOBER 


12-21—London. International Autom 
bile show. a 

15-21—New York. National Automob! 
show. 

25-Nov. 11 — Milan, Italy. Automob!* 
salon. 
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CHEVROLET 
DEALERS LEAD 


with the only low-priced car combining 


‘All That's Best at Lowest Cost” 
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It takes the best in motor car design, engineering and manu- 
facturing to give the best in motoring results— and in motor 
car sales. ‘Today, as always, Chevrolet dealers offer the public 
the best in modern motoring at the lowest cost in purchase 
: price, operation and upkeep. As a result, Chevrolet dealers are 


selling more cars than any other dealer group in the industry. 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, MICHIGAN 








WHEN YOU HAVE THE Cy , oe YOU HAVE FRIENDS 


“Vrotpy pRANC 








4 
; 
i 
# 
Y 
i 





Ford Optimistic 


Great Things 


He Asserts at Ceremony 5 


Special to Automotive News 

NEW YORK.—Automobile sales 
may surpass those of 1937, par- 
ticularly in this area, it was pre- 
dicted by Henry Ford during a 
brief press interview here Wednes- 
day at ceremonies dedicating the 
half-mile spiral ramp, represent- 
ing “The Road of Tomorrow,” 
which surmounts the Ford Motor 
company’s building at the New 
York World’s Fair. 

Questioned regarding automo- 
bile inventories, he replied the 
situation was “all right.” His 
views were expressed during a 
crowded press interview, after he 
had declined to speak formally at 
a luncheon held in conjunction 
with the ceremonies. 

Also present were Edsel Ford 
and Henry Ford 2nd, his 22-year- 
old son, who is a junior at Yale. 
Besides the three generations of 
the Ford family, participants in 
the ceremonies included Mayor F. 
H. LaGuardia, former Governor 
Alfred E. Smith, Grover A. Wha- 
len, president of the Fair Cor- 
poration; representatives of the 60 
nations which will have pavilions 
and halls at the exposition, and 
more than 100 city officials, civic 
and business leaders. 

Optimistic regarding the gen- 
eral business and industrial out- 
look, Ford declared, “Great things 
will happen this year.’”’ He added: 
‘The Fair will have a tranquil ef- 
fect on the whole world. We are 


,doing something constructive here, | 


rather than destructive. It will 
start things going everywhere. 
Great things are ahead.” 

The automotive leader would 
not elaborate in response to re- 
porters’ questions on his views of 
the European situation, merely in- 
dicating he thought the situation 
“would come along all right.” His 


terse remarks on this subject were | 


interpreted as meaning he _ be- 
lieved war would be avoided, at 
least for the present. 

Edsel Ford also was optimistic 
in his remarks to the press re- 
garding the automotive outlook, 
but his optimism was more shaded 
than that of his father. He said he 


Cleveland Graphite 
Employes to Fete 


Its Four Founders 


CLEVELAN D.—The 1,600 
employes of Cleveland Graphite 


Bronze Co. will hold a party Sat-' 


urday, honoring the “big four” of- 
ficials who founded the company 
20 years ago. 

Suggested, financed and arrang- 
ed by employes, the party will hon- 
or Ben F. Hopkins, president; J. J. 
McIntyre, vice-president; James L. 
Myers, secretary-treasurer; and 
Carl W. Johnson, director of sales, 
the four men who founded the com- 
pany in March, 1919. 

One of the largest manufactur- 


ers of bearings and business in the | 


world, the company has always 


maintained policy of harmonious | 


relationship with employes and has 
provided almost ideal working con- 
ditions. 





Lie Ahead, 


| thought current year sales would 
'run well ahead of 1938, but 
| doubted if they would exceed the 
| 1937 level. 


| First official trip over “The 
| Road of Tomorrow” was made in 
a World’s Fair police car, a Ford 
V-8, with Edsel Ford at the wheel 
|and his father, Mayor LaGuardia, 
| Grover Whalen and former Gov- 
ernor Smith as passengers. Henry 
Ford 2nd drove the second car in 
the procession. 

Mayor LaGuardia, Edsel Ford, 
Smith, Whalen and Sir Louis 
Beale, British Commissioner Gen- 
eral to the Fair, spoke at a lunch- 
eon in the Terrace Club on the 
Fair grounds prior to the dedica- 
tion. 

“Due to your achievements you 
have been able to sit and wait 
for the procession to catch up with 
you,” LaGuardia said in welcom- 
ing Ford. “If at the time you 
were experimenting with the com- 
bustion engine our statesmen and 
industrialists had had your vision 
to see what it would do to the 
transportation industry, we would 
not be so far behind in our eco- 
nomic and political systems as to 
not know what to do with them 
today.” 


Smallcomb Heads 
Dealer Association 


| In San Francisco 


| SAN FRANCISCO.—At the an- 
|nual meeting of the Northern 
California Motor Car Dealers 
Assn., the following officers were 
elected: 
| President, G. O. Smallcomb; 
| vice-president, Carl Voss; treas- 
urer, J. J. Jacobs; secretary, L. O. 
| Normandin. 
Executive board, J. H. Williams, 
| John Eagal, George Growney, Joe 
| Gaestel, Jess Rodman, K. B. Mc- 
Carthy, H. A. Crockard, C. N. 
Weaver, Claude Allred, H. L. 
Freudenberg, Wm. E. Davies, Jack 
| Hunt. 


| Speakers at the meeting were 
|Senator “Jerry” Seawell, who 
| pointed out the problem confront- 
|ing California on the relief prob- 
‘lem and suggested that the re- 
| sponsibility lay with the federal 
jas well as the state government. 
'L. A. Ireland, president of the 
Printers’ Board of Trade, made an 
address on the importance of or- 
ganization. Berkeley 





fornia Bank, talked on automobile 
financing. 


May Buy Direct 


ALBANY, N. Y.—A program, under 
which many central schools will pur- 
chase tires and tubes direct from 
| manufacturers at a saving to the state 
of $100,000. is announced by Charles 
Bennett Smith, state superintendent 
of standards and purchases. He said 
| the education department was co-op- 
| erating with him in contracting with 
three major tire companies to enable 
central schools to purchase direct at 
the same prices charged the state. 





For a fresh 
read George M. Slocum’s 
Edgewise.”” 


automotive viewpoint, 
“A Word in 


CHECKING UP on his remarks prior to making presentations at the annual 
banquet of the Automobile Merchants Assn. of New York, William L. Colt 


Neustadt, | 
vice-president of the Anglo Cali- | 


(at left), president and general manager, Dodge Motors New York, Inc., past 
president of the merchants’ association, and also director, Chrysler Motors at 


the New York World’s Fair; Alfred Reeves (center), vice-president and gen- 
eral manager, Automobile Manufacturers Assn., and E. P. Mauder (right), 
newly elected president ef the Automobile Merchants Assn., and general man- 
ager, New York branch, Cadillac. 


» 


¥ 
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FORD’S EXHIBIT building at the New York World’s Fair was dedicated this | 


week. 


Taking part in the ceremonies were, left to right, Grover Whalen, 


director of the fair; Henry Ford If; Edsel Ford; Henry Ford, Ex-Gov. Alfred 
£. Smith, of New York, and Mayor LaGuardia, of New York City. 


Outlook Bright for N.Y. Sales, 
Mauder Tells Dealer Banquet 


Special to Automotive News 

NEW YORK.—Belief that fac- 
tory sales estimates for 1939 are 
“conservative,” and praise for the 
co-operation given dealers 
finance companies, were expressed 
by E. P. Mauder, newly elected 
president of the Automobile Mer- 
chants Assn. of New York, in a 
talk at the local dealer group’s 
annual banquet at the Hotel Com- 
modore. 

Sales increases in this 
should “do better” than factory 
estimates, Mauder said, particular- 
ly in view of the business impetus 
expected from the New York 
World’s Fair. Summarizing the 


basis for his optimism, he stated | 


simply, “the new models clicked.” 


“Two factors,’ Mauder_ re- 
minded the banquet guests, ‘‘made 
mass automobile production neces- 


Fun After Dinner 


NEW YORK.—Surprise of the 
evening at the banquet of the 
Automobile Merchants § Assn. 
here last week was the unmask- 
ing of Dr. Henri Descours, who 
was introduced as the director 
generale, Central European 


Automotive Manufacturers’ Af- 
filiates, and who proved to be 


Dr. Edward Sims, the well- 
known after-dinner speaker and 
character impersonator. Speak- 
ing with a foreign accent and 
with the audience listening 
carefully to his exposition of 
the Central European situation, 
Sims suddenly removed his dis- 
guise and went into an hilarious 
after dinner speech. 





sary—the self starter, which 
| opened the field to women; and in- 
Perrone selling, which made it 
necessary for every working man 
|to own a car. Both came about 
the same time.” 

Emphasizing the importance of 
| instalment selling and the finance 
‘companies which made it pos- 
sible, Mauder declared that “after 
| 20 years, the relationship between 
finance companies and dealers is 
| still very happy for both.” 

During that 20-year period, 
when finance companies co-oper- 
ated with dealers in building the 
present-day automotive industry, 
|‘‘private bankers remained aloof,” 
| it was recalled by Mauder. But, he 
added, the capital financing of 
banks shrunk during the depres- 
| sion and now the banks look upon 
| automobile financing more favor- 
ably. 

In attempting to break into the 
}automobile financing field, the 
speaker said, banks advance three 


collision insurance 
and ease of doing business. 
Mauder denied that any one of 
these three claims are sound. 
There is at least one and probably 


more finance companies’ with 
lower rates, exclusive of insur- 
ance, he said. Waiving insurance 
!is no boon to the buyer, he stated 


in reply to the second claim of the 


banks, adding that “the time 





area | 





major claims: Lower rates: waive | 
requirements, | 





unprotected.” 
| Regarding “ease of doing busi- 


ness,” Mauder pointed out that 
by | when financing is done through a 


| bank, the purchaser must buy the 
|ear, place insurance and make a 
‘loan in three separate operations, 
whereas these are all done in one 
operation through finance com- 
|pany programs in_ co-operation 
| with dealers. 


| Continuing his comparison, 
Mauder declared banks are inter- 
ested in financing only purchasers, 
| without concern for financing 
dealer operations in the handling 
of new or used car stocks. Nor, 
he added, are banks interested in 
the sales problems of the dealer. 


All previous records for at- 
tendance were shattered by the 
| banquet, which association officials 
|said was one of the finest ever 
,conducted by the group. This 
'same view was shared by more 
| than 700 members of the industry 
and their guests, including many 
prominent state and city officials, 
who enjoyed the program in the 
Commodore’s Grand Ball Room. 
Innovations included a_ limited 
speaking program and a revue 
staged by prominent stars. 


A. W. Pickett, banquet com- 
mittee chairman, presided as 
toastmaster and introduced Wil- 
liam L. Colt, past president. On 
behalf of association members, 
Colt presented a_ gold pocket 
watch to the group’s retiring 
president, W. D. Stewart, president 
of Chrysler New York Co., Inc. 
Lee J. Eastman, also a past presi- 


buyer least of all can afford to be | 


| 





dent, then presented the retiring | 


secretary and treasurer, E. W. 
Headington, with a handsomely 
inscribed gold wrist watch. 





Adds to Factory 


MT. CLEMENS, Mich.—The Metal 
Products Co., manufacturers of small 
parts for automobiles, has purchased 
3!5 acres adjoining the present factory. 
which will be enlarged. 


A feature story, spotlighting the suc- 
cessful operations of an outstanding 
truck dealer, appears in every issue of 
the truck section of Automotive News. 


BUSY IN San Francisco recently conducting sales meetings was William M 
Packer, center, general sales manager of Packard Motor Car Co. 


| had 


‘Leftists’ Control 


|Martin-UAW 


—., 


CIO-UAW Faction; 


Thomas Re-elected 


CLEVELAND.—With Commun- 
ist-supported board members 
voted in control of the union, the 
CIO faction of the United Auto- 
mobile Workers ended their spe- 
cial convention here this week in 
harmony. R. J. Thomas, who was 
elected temporarily some months 
ago after the split with the Homer 
Martin faction of the UAW, was 
re-elected president. 


Election of a left-wing domin- 
ated executive board, with 13 
votes to the conservatives’ five, 
was believed to presage difficul- 
ties in administration during the 
coming year, although the CIO 
was expected to “keep the lid on" 
to prevent trouble. Board elec- 
tions came as somewhat of a sur- 
prise, since early in the conven- 
tion the union had been following 
a conservative trend. 


In the new executive board. 
the group actively supported by 
Communist campaigners includes 
Richard Frankensteen, former 
vice-president and Leo Lamotte, 
of Detroit; Arthur Case, of Flint: 
Reuben Peters, of Bay City, all of 
the Michigan district; Paul Miley 
and Richard E. Reisinger, of 
Cleveland, and Ellsworth Kramer, 
of Toledo, the Ohio delegates: 
Lawrence Smith, of Atlanta, rep- 
resenting the Southern district: 
William Cody, of Milwaukee, Wis- 
consin district; L. H. Michener, of 
Los Angeles, Far Western district: 
George Burt, of Oshawa, Ont. 
Canadian district, and Leroy Rob- 
erts, of Indianapolis, representing 
Indiana and parts of Illinois and 
Kentucky. 

Case also was supported by the 
conservative bloc. 


The middle-of-the-road group 
claimed these new board mem- 
bers: Walter P. Reuther, of De- 
troit; William McAulay, of Pon- 
tiac; Richard T. Leonard, of De- 
troit, and Delmond Garst, of St. 
Louis. 


*“ & 


Faction 
Seeks AFL Link 


DETROIT.—Homer Martin. 
head of the Martin-UAW faction. 
plans to confer with William 
Green, president of the American 
Federation of Labor, within 
week to determine “upon what 
basis the UAW might affiliate with 
the AFL,” Martin announced 


| Thursday. 


A resolution providing for the 
conference was adopted March 30 
by the union’s executive board. 

Martin said the announcemen! 
been withheld because his 
union had not wanted to interfere 
with peace negotiations between 
the CIO and the AFL which were 
in progress at that time. 

The resolution directs that Mar- 
tin, “and, or” a four-man commit- 
tee of executive board member: 
shall confer with Green. It’s adop- 
tion was unanimous. 












He is here 














shown at the Sir Francis Drake Hotel in a huddle outlining plans for th¢ 
“largest sales and advertising campaign in Packard history” to, left to righ! 
\. B. Neilsen, field business manager for Packard; LeRoy Spencer, genera! 
sales manager of Earle C. Anthony, Inc., California Packard distributors 
Mr. Packer; Lyman Slack, assistant sales manager, and W. S. Venn, reside” 
manager for Earle C. Anthony, Inc. 
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OU can make money on service 
Yie you have the volume. That’s 
why it pays to sell a car like Olds- 
mobile—with a backlog of a million 
owners to work on—owners who 
buy parts, who buy service and 
who buy new and used cars. How- 
ever you look at it, the Oldsmobile 
franchise offers you an exceptional 
opportunity to make profits. Olds gives you a product with a profit-making 
record year after year—backed by the 41-year reputation for quality of 
America’s oldest motor car manufacturer. Olds gives you liberal dis- 
counts, allocates territory scientifically and protects you in it. Olds gives 
you three popular lines of cars to sell, covering every price field but high. 
Look into the Oldsmobile franchise. It’s one of the fairest, soundest and 
most desirable in the industry, from the dealer’s standpoint. And it offers 
you a real chance to make money with a live, aggressive organization. 
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THE RED HOT LINE FOR ‘39 


An 
OLDSMOBILE 
DEALERSHIP 
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Profitable Business 
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Wis. Legislature Studies New Compulsory Test Bill 


Dealer Registration Law 


Strengthened by Measure 


Special to Automotive News 
MADISON, Wis.—A second 
compulsory automobile inspection 
bill, No. 312, S, has been intro- 
duced in the legislature here by 
Senators G. Erle Ingram and Otto 
Mueller. This measure, 
setting the automobile registration 
date as of July 15 instead of Feb. 





besides | 





be inspected by one authorized by 
the secretary of state. 

The bill provides that the sec- 
retary of state shall not register 
any motor vehicle or issue a 
license therefor unless the vehicle 
has been annually inspected with- 
in the 30 days next prior to the 
application for registration and 


1 under the current statute, also | license and certified by an author- 
provides that motor vehicles must | ized inspector to comply with the 


Fla. Distributor 
Puts in Order 
For 100 Willys 


TOLEDO.—M. J. Golden, 5 


manager of Willys Overland Mo- 
Inc., 


announced this week 
that Henry A. 
McClellan, Jack- 
sonville (Fla.) 
distributor, has 
purchased 100 
Willys 48’s for 
immediate deliv- 
ery. 

The order was 
received by Gold- 
en in a long dis- 
‘ tance telephone 

Se conversation with 

H. A. McClellan McClellan, and 

the cars were 

started at once on their trip south. 

The cars were driven from Toledo 

to Baltimore, and transported from 

Baltimore to Jacksonville by steam- 
ship. 

McClellan said there is a ready 
market in his territory for the 
cars, which are in a variety of 
models and colors. 


Detroit Section, ASTM, 
Sets Spring Meeting 


DETROIT.—The fourth annual 
spring meeting of the American 
Society for Testing Materials, De- 
troit section, will be held in the 
Detroit Leland hotel Apr. 19. In- 
formal dinner is set for 6:30 p.m., 
followed by a technical session at 
8 p.m., it is announced by T. A. 
Boyd, chairman. 


Among speakers listed are Dr. 
A. E. White, University of Michi- 
gan; H. C. Mougey, General Mo- 


tors, 





tors research laboratories; Dr. 
Gordon C. Harrold, Chrysler 
Corp., and J. W. Higgins, chief 


chemist, Packard Motor Car Co. 





WITH TOUGHER NICKEL C. I. 





High grade production machinery 
must utilize best available materi- 
als of construction. This funda- 
mental fact is exemplified in Rock- 
ford Machine Tool Co.’s mammoth 
hydraulic planer, recently installed 
in the Huntington plant of The 
International Nickel Co., Inc. This 
huge planer with its capacity of 
54 in. x 54 in. and an 18-foot 
stroke, employs 33 tons (66,000 
pounds) of Nickel alloy irons in 
its construction. This new unit will 
machine bars of Nickel, Monel and 
Inconel. In addition to major 
structural parts—which take about 
64,000 pounds of Nickel alloy cast 


iron—smaller parts such as the 
tuble gibs, feed cylinder, railhead 
und sidehead parts were cast of 


the same material. 
parts such as gears, 
nuts, studs 


Highly stressed 
pinions, shafts, 


a heat - treated 
Nickel-chromium 


steel. 

THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





| lower peninsula may be in en John C. 


und pins were made of | 


standards prescribed by law. 

Inspectors would be entitled to 
no more than $1.50 for each in- 
spection paid by the owner of a 
vehicle. The operation upon any 
highway of any motor vehicle 
equipped with pneumatic tires, 
ithe thread of which is worn 
smooth so that the canvas fabric 
or cord is exposed, would be un- 
lawful under this bill, which would 
become effective July 1, 1940. This 
subsection, however, does not pro- 
hibit the regrooving or retreading 
of such tires. 

Bill No. 575, A, introduced by 
the committee on highways at the 
request of Louis Milan, secretary of 
the Wisconsin Automotive Trade 
Assn., adds a new paragraph to 
subsection (1) of section 85.02 of 
the statutes to read: 

“The secretary of state shall is- 
sue a certificate of registration to 
an applicant only if he owns or 
leases a permanent building with 
facilities to display and repair 
automobiles and where replace- 
ment parts, repair tools and equip- 
ment to service automobiles are 
kept. Used car lots may be main- 
tained in connection with estab- 
lished place of business.” 

The measure further strength- 
ens the present statute to provide 
that registrations of dealers, dis- 
tributors and manufacturers of 
motor vehicles in Wisconsin with 
the secretary of state must con-, 
tain, in addition to the information 


required in the past, the “estab- | 


lished” place or places of business 
of such firms. 

A bill requiring new applicants 
for motor vehicle drivers’ licenses 
to pass a series of tests prescribed 
by the secretary of state was in- 
troduced in the senate Mar. 31 by 
Joseph E. McDermid. 

On payment of 50 cents, each 
applicant would be tested on eye- 
sight, knowledge of traffic laws, 
ability to read and understand 
highway signs, and actual driving 
technique. The secretary of state 
would be empowered to appoint 
| official inspectors. 

The Catlin bill, which outlaws 


wn. 284A |: enna picketing,” became law 


PLANE SAVING 


Mar. 31 with its official publica- 
po Although unions have with- 

rawn pickets where picketing 
oa violate the law, leaders are 
contemplating a court test case of 
the statute shortly. 


Michigan. Lifts Weight 
Limit on Some Roads 
LANSING.—The Michigan high- 
way department announces the 
lifting of the spring weight re- 
strictions on the following con- 
crete highways: US-24, State Line 
to Pontiac; US-25, State Line to 
Mt. Clemens; US-12, all across the 
state; US-10, Detroit to Pontiac: 
US-131, Kalamazoo to the South 
State Line; US-31, Muskegon to 
the South State Line; US-27, 


Lansing to the South State Line; 
M-40, US-12 to Niles. 
The weather this spring has 


made it possible to withdraw the 
restrictions on the routes after 
less than one month’s time. 
pavements in the south half of the 





dition to allow full weights with- 
in the next few days. 

Dealership for Sale 
Going profitable Dealership in South 
| Florida County, 20,000 population. 
Wire, write or come investigate. P. O. 
Box 589, Bradenton, Florida. 


Other | John D. 


| H. 
Pittsburgh Plate Glass Co. 








| Union Is Ordered 
To Pay Damages 


In Sitdown Strike 


WASHINGTON.—A decision of 
far-reaching importance, and of 
interest to the automobile jn. 
dustry, was handed down in 
Philadelphia this week when 
federal court jury held a _ labor 
union and its president responsible 
for damage in a sit-down strike 
and ordered the union to pay the 
company $712,000. 

This finding was the first since 
the United States supreme court 
declared sit-down strikes illegal, 
and is looked upon in the National 
Capital as easily the most im- 
portant case bearing upon the re- 
sponsibility of a union for the 
illegal acts of its members since 
the Coronado Coal case back in 
1922. Without doubt the present 
case will ultimately find its way 
on appeal to the United States 
supreme court. 


The union ordered to pay dam- 
ages under the jury’s finding of 
this week is Branch One, Ameri- 
can Federation of Hosiery Work- 
| ers, which made the Apex Hosiery 
Mill the subject of a 48-day sit- 
down strike in 1937. 

Damages to the company’s prop- 
erty and business were assessed 
by the jury at $237,310, but under 
a finding that the strike affected 
interstate commerce, the sum was 
trebled. Judge William H. Kirk- 
patrick instructed the jury that 
the Sherman anti-trust law made 
such a ruling mandatory. 

The verdict does not affect the 
union’s members; that is, make 
them subject to assessment; but 
the local itself and some of its 
officers. 


| New Flexible Tubing 





JOHN D. BIGGERS, left, president of the Libbey-Owens-Ford Glass Co., re- 
ceives congratulations of Stewart McDonald, Federal housing administrator and 
one time president of Moon Motor Car Co. of St. Louis, at assembly in Frank- 
lin Institute, Philadelphia, when five American companies were honored for 
their research efforts in perfecting a new and superior type of laminated safety 
glass. McDonald paid tribute to Biggers’ work in completing federal unemploy- 
ment census in record time and turning back $3,000,000 of the $5,000,000 allotted 
to the task. 





“GLASS THAT GIVES” DEMONSTRATED. “Iron Joe,” a dummy, was hurled 
into a sample windshield of the new high-test safety plate glass at Franklin | 
Institute, Philadelphia, to show the bendability of the glass, expected to greatly 
lessen fracture and concussion injuries from automobile accidents. Virginia 
Barnett “soothes” the iron man’s es oo — a oe oe | Offered by Titchener 
honored by the Institute for their research in developing e new “sandwic 
' glass, whens basic chemical is polyvinyl acetal resin. | BINGHAMPTON, N. Y.—E. H 


| Titchener & Co. announces a ne\ 
Safety 


in sufficient volume to equip all 
1940 model cars, it was said. 


collaborated in a six-year $6,000,- 

000 research program to develop 
the new product were guests of | 
honor at the affair. Officials who 
took bows on behalf of their re- 
search staffs were: Dr. George O. 
Curme jr., vice-president of Car- 
bide and Carbon Chemicals Corp.; 
Arnold E. Pitcher, general man- 
ager of the plastics division of E. 





Paul G. Hoffman 
. spoke on safety 


Nemours and Co.; |} 
Biggers, president of the 
Libbey -Owens -Ford Glass Co.; 
Brooks, vice-president of | 
Monsanto Chemical Co., and 
D. Wherrett, president of the | 


I. du Pont de 


| the 


Tests to show the superior 


Representatives of the two glass | 
and three chemical companies that | 


Glass 


(Continued from Page 1) 


ball traveling 56 feet per second. 
it is flexible enough to be rolled 
up like a rug when broken by 
hammer blows. 


Guests at the dinner in 


feet from the dome of Franklin | 


| Hall upon a large piece of high- 
test, but fail to pierce it. 

Dr. Edward R. Weidlein, direc- 
tor of the Mellon Institute, traced 
the evolution of safety in automo- 
bile glass, and said  high-test 
laminated glass “will prevent un- 
countable tragedies” in highway 
accidents. 

Stewart McDonald, Federal 
Housing Administrator and former 
president of the Moon Motor Car 
Co. of St. Louis, was the principal 
speaker at the dinner. He pointed 
out that the action of these five 
companies in making available to 
the public, speedily and econo- 
mically, the fruits of their exten- 
sive research was a prime example 
of the way in which industry must 
meet its growing obligation to 
“plow back,” to society in gen- 
eral, the benefits of its laboratory 
work. 

Paul G. Hoffman, president of 
and Studebaker 
dinner 
ning 
dents. 


Corp., 
guests that “we are win- 
the war on highway acci- 
The willingness of these 


product when there was no public 
demand for improvement is proof 


that humanitarian as well as 
;}commercial motives prompted| 
much of this effort to make plate 
'glass safer,” he said. 

President Roosevelt, in a tele- 
gram read at the dinner, con- 
|}gratulated the co-operating in- | 





for safety and _ clear 
visibility were conducted by Dr. | 
Nicol H. Smith ociate directo! 
of Franklin Institute in charge of 
chemistry. Dr. Smith demonstrated 
that although high-test is strong 
enough to stop a half-pound steel 


qualities 


idustries for “an unselfish  in- | 
dustrial achievement designed to | 
ifford increased safety to millions | 
of American motorists.” 
“A Word in Edgewise"”, a regular fea 
ture by George M Slocum, offers a 


Inique viewpoint from the motor v 


orld 


the | 
| evening saw the steel ball drop 84 | 


the Automotive Safety Foundation | 2 
told the| @ 


great companies to improve their | 


| product, knitted wire, which is 

'made of rows of resilient loops 
| interlocked with other rows, there- 

by forming a continuous seamles: 
| flexible tube. 

Because the wire can be plated. 
| rust-proofed, enameled, coated, or 
covered with rubber, silk or fab- 
ric, the new product is said to be 
particularly adaptable to the deco- 
rative and display fields. 





To feel the pulse of the industry. 
| consistent reading of Automotive News 
is a necessity. 
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is hundreds of 
hours faster 


United 
miles shorter, 
to San Francisco. Only 
through sleeper service. 
Also scenic daylight flight. 

Include Los Angeles 
too at no extra cost. Go 
one way. Return another. 
See twice as much on 
United’s optional routes. 
Finest scenery in the 
U.S.A, 

(via connecting air 
to Chicago) 


line 





UNITED cine 


BooK-CADILLAC 
HOTEL 
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C11 offers Your Customer 
Nationwide Service 


ITH cross-country travel this summer probably 

the biggest in years, the car dealer has a real ‘‘ace’”’ 
in C.I.T.’s nationwide service. No matter where the 
customer goes, he can stop at the nearest C. I.'T. local 
branch office and make his payment. The payment will 
be promptly forwarded to the proper C.1I.T. branch 
office. Your salesmen might mention this service to 
prospective car buyers. 


Moreover, in the matter of insurance adjustments, 
there is ready assistance at any C.I.T. office any- 
Where... any time. 


Your own interests are always protected by C. I. T. 
in these important ways: prompt, on-the-spot credit in- 
vestigation. Friendly, tactful consumer contact. Imme- 
diate purchase of acceptable paper by office near you. 
Ample funds for all requirements. C. 1. T. service is 
not subject to local or regional economic disturbances. 


C.I. 7. 1s the world’s largest independent sales financing 
mstitution, established in 1908, serving dealers and pur- 
chasers everywhere through more than 180 local branch 
offices . . . each a self-contained fully-functioning unit. 


“Friendly and Efficient” 


—dealers call C.1. T. service 


(dees Ee 


Sales Financing Service 


Commercial Investment Trust Incorporated 
C.1.T. Corporation, New York, Chicago, 
San Francisco 
Universal Credit Company 


Canadian Acceptance Corp., Limited 
Commercial Factors Corporation 
William Iselin & Co., Inc. 
Meinhard, Greeff & Co., Inc. 
National Surety Corporation 
Subsidiary companies of 


COMMERCIAL INVESTMENT 
TRUST CORPORATION 
New York City 


One Park Avenue ° 
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Street Awaits Indication of Second-Quarter Trend 


Motor Industry Continues 
Chief Business Barometer 





Dodge Goodwill 
Truck Returning 


With Inca Relics 


DETROIT.—A payload, unique 
in the history of motor transpor- 
tation, is stowed away in the 
Dodge Pan American Goodwill 
truck now on its return journey to 
New York City from the interior 
of Peru. 

The load consists of a collection 
of Peruvian artifacts including 
two monoliths and an Inca mani- 
kin—a collection selected by Peru- 
vian archaeologists and loaned by 
the Government of Peru to the 
Dodge Truck division of Chrysler 
Corp. for special display in the 
New York World’s Fair. 

In one sense the collection is of 
priceless value because it would be 
impossible to duplicate a single 
item. Experts say the monoliths 
are each more than 3,000 years old 
and were excavated several years 
ago in Huaraz, Peru. 

The manikin—perhaps the most 





O-UNITED STATES 
Good Wid (ea! 
\ BY DODGE 


¥ 


ONE OF PERUVIAN relics being transported to the United States for the 
New York World’s Fair via the Dodge Goodwill truck is a six-foot manikin. 
an exact reproduction of an Inca warrior of centuries ago, in the making of 
which an excavated skull of such a warrior was used. Left to right: Art 
Gloster, representing Dodge Truck division; Edson Smith, driver of the truck, 
and Carlos Suter, Peruvian distributor for Chrysler Export Corp. The picture 


was taken in Lima, Peru. 


interesting object in the collection 
—is nearly six feet in height and 
in its creation an excavated Inca 
skull was used in modeling the 


head. It is dressed in authentic 
Inca clothing of the period, also 
el a ere ee a 








some 30 centuries ago. This and 
similar manikins were prepared 
especially for the decoration of the 
Government hall in Lima, where 
sessions of the recent Pan Amer- 
ican conference were held. 


Special to Automotive News ! 

NEW YORK—It is not yet; 
clear how much of the recent) 
selling in the stock market has 
come from fear of war in Europe | 
and how much has been caused | 
by growing concern over whether 
business in this country, retarded 
by foreign uncertainties and the | 
failure of what was hoped would | 
be a drive by the national ad- | 
ministration for recovery, would 
go forward even though war fears 
were removed. 

It may be significant in this re- 
spect that easing of the crisis 
abroad over the last week-end 
failed to check the decline in 
stock prices. Continued selling 
has been accompanied by con- 
cern over whether business will 
show for the second quarter gains 
over a year ago in line with those 
established in the first three 





55 OPPORTUNITIES 


FOR MAKING MONEY WITH 


CADILLAC-LA SALLE , 


Each of the communities listed below represents an extraordinary 


money-making opportunity for someone. Each is a point in which 


there exists an opening for a Cadillac-LaSalle dealer.* If you are a ae 


sound business man, operating in or near one of these cities, we 


can show you some interesting facts. Simply write to D. E. Ahrens— 
General Sales Manager, Cadillac Motor Car Division, Detroit, Mich. 


Your inquiry, of course, is confidential. 


me 4 

ARKANSAS MICHIGAN OHIO (Continued) o 
El] Dorado Cadillac Elyria es 

: Manistee Lakewood ; 
CALIFORNIA Lorain o 


El Centro 
Inglewood 


CONNECTICUT 


New Britain 


FLORIDA NEBRASKA PENNSYLVANIA ie 
Pensacola Beatrice Bethlehem ‘ 
croecl North Platte Carlisle ‘ 
SORGIA —_ = Monessen 
Thomasville NEW HAMPSHIRE Oil City ‘al 
Waycross Lancaster Stroudsburg Ms 
: — ieee Towanda Ks 
ILLINOIS NEW JERSEY spall ; «> 
Cairo Morristown RHODE ISL AND e 


Carbondale 
East St. Louis 


INDIANA Herkimer TEXAS 
Lawrenceburg Hornell Me Allen or 
Peru Kenmore Harlingen 

a aie Mt. Morris 
Valparaiso leg VIRGINIA 


LOUISIANA 
Lafayette 


MASSACHUSETTS 


MISSOURI 


Webster Groves 


MONTANA 


Missoula 


NEW YORK 


Guthrie 


Pawtucket 


West Warwick 


Gloversville 


Attleboro 


North Adams 
Southbridge 


West Roxbury 
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OHIO 


Ogdensburg 


NORTH CAROLINA 


Burlington 


Alliance 
Cleveland Heights 


Welch 
WISCONSIN 


*The cities shown are open points as of April 3rd. Since they are all unusual 


opportunities some may have been closed by the time this advertisement appears. 
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Painesville 


OKLAHOMA 


Ponea City 


Warrenton 
WEST VIRGINIA 


Fairmount 


Kau Claire 














months of the year. This is par- 
ticularly true with respect to the 
automobile industry, to which g9 
many lines of business look for 
leadership. 

The feeling in Wall Street jg 
that retail sales figures of the 
automobile trade over the next 
few weeks will point the way. As 
is so often the case, the majority 
of the observers of business 
trends are basing their forecast; 
almost entirely on what the motor 
industry is doing. It seems that 
as far as they are concerned, al] 
other business indexes might as 
well be thrown away. And, per. 
haps they are right. Certainly no 
other industry so readily points 
the way. Certainly no other in. 
dustry has such a record of lead. 
ership in the past 20 years. 

So whatever the verdict is to 
be about spring business, Wal] 
Street is convinced that it will be 
revealed in the record of automo- 
bile sales in the first 10 days of 
April. In other words, the ver. 





| Stock Averages 
| 





Last This Year 

Week Week Change Ago 

| 24 motors 30.32 27.13 —3.19 17.% 
10 car-truck cos. 31.38 28.24 -—3.14 18% 

| 10 parts-access. 24.01 20.82 -—3.19 15.0 
| 4tire-rubbers 25.82 2227 -—355 148 
|} dict virtually has been reached, 


It only remains for the returns to 
be gathered. This has been the 
crucial week. 

In line with the increased earn- 
|}ings in the first quarter of this 
year, the automotive industry’s 
dividends were sharply _ higher 
than in the like period of 1938. 
Declarations by car and truck and 
| parts and accessory companies in 
the first three months called for 
the payment to stockholders of 
$43,632,000 comparing with $23, 
158,000 in the first quarter of last 
| year. For the month of March dec- 
larations amounted to $7,357,000, 
'as against $2,078,000 a year ago, 

Car and truck companies in the 
first quarter declared dividend 
amounting to $31,572,000, as 
!against $15,989,000 a year ago. 
March declarations, however, 
amounted to $167,000, as against 
| $419,000 in the like 1938 month. 
Parts and accessory firms las 
month declared $7,190,000 in divi- 
|dends, comparing with only $1,- 
659,000 a year ago. For the first 
quarter, parts and accessory dec- 
|larations totaled $12,060,000, com- 
paring with $7,169,000 a year ago 
| Recent declarations include: 

Bower Roller Bearing, 50 cent: 
a share, payable June 20 to stock 
of record June 9; Fisk Rubber. 
preferred, $1.50, payable Apr. 2! 
to record Apr. 10; Spicer Mfg. 
preferred, 75 cents, Apr. 15 and 
Apr. 5; Firestone Tire & Rubber. 
25 cents, Apr. 20 and Apr. 5. 

The following are some of the 
| automotive companies that paid 
dividends on Apr. 1: Autocar Co. 
Bohn Aluminum & Brass, Borg: 
Warner, Electric Auto-Lite, Ex- 
Cell-O Corp., Fedders Mfg., Gem- 
mer Mfg., Goodyear Tire & Rub- 
ber, Houdaille - Hershey, Marlin- 
Rockwell, McQuay-Norris, Mi4¢- 
land Steel Products, Norwalk Tire 
& Rubber, Perfect Circle, Ros 
Gear & Tool, Thompson Products 
Trico Products and Waukesh 
Motors. 


Brown Rubber Co. 
Is Set to Produce 
Its Sponge Rubber 


LAFAYETTE, Ind.—The Brow! 
Rubber Co. announces its new 
process for the manufacture © 
sponge rubber for automobile s¢é! 
cushions, mattresses and furnitur 
upholstery, ete. 

Equipment for the manufactU 
is now being installed and will 
ready for production within 
next 30 days. The company’s boe!® 
of directors said many inqul!lt 
had been made relative to this a= 
velopment 
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If you are one of those who have been looking anxiously over the busi- 


ness horizon for signs of clearing—take a good look at April—Collier’s Apmil: 


April issues of Collier’s carry more advertising (lines, Collier's circulation, too, has now reached 
pages or dollars) than any other month in its history. _an all-time high— 2,750,000 net paid. 


Not that we believe your pulse must beat faster just because Collier’s is feeling high. But it occurred 


to us that this April brightness is only a Collier's . F 
reflection of general business optimism. ollier S 


THE CROWELL PUBLISHING COMPANY—250 PARK AVENUE, NEW YORK 
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75% of Chevrolet Dealers oin in 


Factory’s Year-Around Plan 


Keeps Work Up-to-Minute 


DETROIT.—More than 75 per- 
cent of Chevrolet dealers are now 
co-operating actively in the pro- 
gram established by the factory 
to buck up with expert service 
every Chevrolet car and truck 
sold. The announcement was made 


here this week by Ed Hedner, 
national service and mechanical 
manager. 


Chevrolet, Hedner said, hus de- 
veloped a continuous year-round 
activity designed to keep service 
managers and their mechanics up 
to the minute on all phases of 
their work. The basis of the sys- 
tem is the Service Managers’ 
Clubs, of which there are 235 in 
the United States. These meet 


Service Stations 


Seek Repeal of 
City Fuel Levy 


NEW ORLEANS.—A petition, 
requesting the commission council 
of New Orleans to repeal the two- 
cent gasoline tax imposed here, 
has been submitted to the council 
by leaders of the Service Station 
Assn. 

The station operators, headed 
by J. George Viosca, president, 
that motorists are 
driving adjoining parishes 
(counties) to make their pur- 
chases to avoid the tax and that 
the station operators are losing 
large sums. 


The operators told members of 
the council that an increase in 
business, which would follow re- 
peal of the tax, would more than 
compensate the city in other taxes 
for the loss of the gasoline tax 
revenue, 

Motorists pay 10 cents gasoline 
taxes in New Orleans in addition 
to a 2 percent sales tax on the 
total, including taxes. The tax 
includes six cents state tax, one 
cent special state tax, one cent 
federal tax and the two cent city 
tax. 


to 


Price-Fixing Vetoed 

NEW YORK.—A municipal measure 
to regulate the sale of gasoline and 
other petroleum products in this city 
was vetoed by Mayor LaGuardia in a 
message sent to the city council Apr. 
3. The rejection was based on the 
grounds that the measure as drawn | 
might prove to be the opening wedge | 
for retail price fixing 





Survey of Dealer Opinion 4 


monthly, drawing their attendance 


| from the dealerships in their re-| 


| spective areas. 


The material studied at the| 
Service Managers’ Club meetings 
is furnished by the service and 


mechanical department in Detroit, 
ne division of which devotes full 


time to supervision of this work. | 


Motion pictures, slide films, engi- 
| neering and servicing data, cover- 
|ing both equipment and method, 
make up the study course which 
is supplemented by informal dis- 


be 


cussion of the way in which in- | 


dividual managers have dealt with 
specific service problems. 


Returning home, the service 


managers hold similar meetings in | 


their own dealerships every two 
weeks, using the material shown 
at the managers’ meeting, 


amination, covering the 
ground. One or more specific serv- 
ice problems are discussed at each 


plus | 
conducting a 15 minutes’ oral ex- | 
same | 


ADJUSTING MERCURY 


HEADLAMPS. By 





Service Program 








means of this specially-con-| 


| structed device, a skilled workman on the new Mercury final assembly line in| 4 ; ; 
the Ford Rouge plant sets headlamps in precisely the right focus. As shown | opened with the first group being 


| here, the device has two lenses, with a small rectangular plate back of each. | regional managers. 
| Light from the lamps is concentrated on the plates, and the workman adjusts 
each lamp until its rays are exactly centered. The method is simple and 
| and has the additional advantage of working accurately even in_ strong J , 7 
light. When not in use the device swings out of the way overhead. Headlamps | jng of factory officials. He outlined 
are tested again when the car reaches the end of the assembly line. There the | 4), plans for the campaign to 
lights are checked against a fixed chart. 


rapid, 








Car 


of these meetings, in light of the, 


latest information on the subject. 
Reports of all these meetings are 
filed in the central office, an ar- 
rangement which makes it pos- 
sible for the service and me- 
chanical department to distribute 
any specially useful items con- 
tained in such reports quickly 
throughout the entire field, through 
the channels 
countrywide training setup. 
“Although Chevrolet’s service 
training is a continuous year- 
round activity, the period just be- 


fore the annual new car introduc- | 


tion is in a sense the starting- 
point for the year’s program,” said 


Hedner. “At that time, the service | 


managers clubs and service meet- 
ings in the dealerships enable 
Chevrolet to school its entire field 
organization, quickly and ef-' 
ficiently, in the design, construc- 
tion, and servicing methods that 
apply to the forthcoming model. 
Subsequent meetings throughout 
the year amplify this information 
in the light of practical expe- | 
rience, and add constantly to the 
service managers’ and mechanics’ 
fund of information about previous 
models as well. 

“The whole setup, of course, is 
in line with Chevrolet’s conviction 
that its own success and the suc- 
cess of its dealers will be in direct | 
ratio to the satisfaction which 
owners derive from their Suen | 
let cars and trucks.” 


Being Concluded by Pontiac 


PONTIAC.—The most extensive 
survey of dealer opinion ever con- 
ducted by Pontiac Motor is being 
concluded with the last of a series | 
of 24 dealer meetings in Los An-| 
geles next Monday. Meetings, 
started in Buffalo late in Febru-| 
ary and have continued at differ- 
ent cities throughout the country 
almost daily during the last six 
weeks. 

They have been under the di- 
rection of C. P. Simpson, general | 
sales manager, and have given| 
factory executives first-hand 
knowledge of the opinions and 
ideas of the company’s 3,600, 
dealers, 

According to Simpson, the 
meetings were patterned after the 
regular monthly dealer meeting 
which have been neld at the fac- | 


tory for the past three years, at 
which one dealer from each of |} 
the 23 zones was invited 


“These monthly meetings 


proved so productive that we de- 
cided to extend them to every 
zone. And so we invited all of our 


3,600 dealers to participate in this 
first nation-wide Pontiac survey | 
of dealer opinion,” Simpson said. 

“Here at Pontiac dealer opinion 
plays a large part in our mer-| 
merchandising plans. At these re- 


|cent meetings, as at our regular 


monthly meetings, factory execu- 
tives enter the discussions only as 
guides. Dealers are free to com- 
ment, criticize and make sugges- 


tions regarding past and future 
merchandising plans.” 

Although the meetings were 
under the personal direction of 
Simpson, H. J. Klingler, Pontiac 
general manager, participated in 


and conducted several of the con- 
ferences. 

Simpson and Klingler were ac- 
companied by D. U. Bathrick, a 


sistant general sales manager, ut} 
all meetings in the east, and by 
Verne L. Murray, assistant gen-| 


eral sales manager, at all western! 
meeting 
agers were present at meetings in 
their own territories 


provided by the) 


. Regional and zone man-}| ! 


18,644 units in the last 10 days of 
|the month against 12,911 in the 
| second 10 days. 

That used car stocks are being 

kept well in line is shown by the 
fact that Oldsmobile used car 
isales for the entire month of 
|March this year totaled 43,557 
‘units, with stocks at the end of 
the month placed at 44,464. Last 
year the March sales totaled 40,- 
| 597 units but stocks at the end of 
{the month were 47,236. February 
sales this year were 38,932 while 
stocks at the end of February were 
| 48,033. A year ago in February 
Oldsmobile dealers sold 34,492 
used cars and at the end of the 
month had 48,033 cars on hand. 

Buick also reported a gain of 
65 percent in March sales over 
February this year with the totals 
being 20,959 in March and 12,712 
in February. Last March Buick 
sold only 15,435 units. In making 
its report, Buick pointed out that 


Brake Service 
Clinie Is Set 


NEWARK, N. J.—A comprehen- 
sive history of brake design and 
manufacture, together with prac- 
tical suggestions for maintenance, 
will be presented to the personnel 
of the mechanical departments of 
fleet and bus operating concerns 
at a brake service clinic meeting 
to be conducted Apr. 11 by System 
Brake Service, Inc., here. 

Talks on the proper methods of 
servicing Westinghouse air brakes 
will be given by Fred L. Hall and 
I. F. Nelis, sales manager and New 


York district manager, respective- | 


ly, of the Bendix-Westinghouse 
Automotive Air Brake Co. Other 
speakers will include a member 
of System Brake Service’s own 
personnel: Charles A. Fox, who 
will discuss the new “Brake Bal- 
ancing** program, and James J. 
Shanley, 


department. 

Also scheduled to speak are 
James A. Judge, of the state pub- 
lic utility commission; R._ K. 
Hagerty, of the interstate com- 
merce commission; Leo P. Carlin, 


president of the Teamsters’ & 
Chauffeurs’ Union local for this 
|}area, and Samuel Nelkin, presi- 


dent of the New Jersey Motor Bus 


| Assn. 


Wage-Hour Bill Killed 
CONCORD, N. H. —(UTPS) —A bil! 
preseribing minimur ware and ma» 
) New Hamp 
ed by the Ne 


representative 


chief of the testing di- | 
| vision of the state motor vehicle | 


Sales 


(Continued from Page 1) 


the year topping the 7,208 units 
for the same period a year ago and 
the 8,788 for the same period in 
1926 which was the previous high 
in Buick history. 

Cadillac-LaSalle reports heavy 
bulges in sales during the last 10 
days of March, with the total 
adding to 3,613 for the month of 
which almost half or 1,786 units, 
were sold during the last 10 days. 

Among the independents, Hud- 
son reports heavy gains during 
March in many key cities. In re- 
lation to last year the Hudson re- 
port shows that sales were up 157 
percent in New York; 71 percent 
in Chicago; 36 percent 
waukee; 35 percent in Youngs- 


| 


| background. Regional 


| 
sales during the last 10 days of | ing, and was for salesmen. The 


March which totaled 9,428 units | go-getters were listening atten- 
set a new peak for this season of | tively. Some others were smoking 


in Mil-| 


\ 





2-Act Play Helps 
Put Across New 


Pontiac Campaign 


BOSTON.—Charles N. Kane, 
New England regional manager 


for Pontiac Motor, presented the 
| company’s 
| campaign here in one of the most 


new “30 or Bust” 
unusual and original meetings 
ever sponsored in Boston. More 
than 400 dealers and salesmen of 
the region were given a luncheon, 
and then, instead of the usual pep 
talks and moving pictures, there 
was a humorous two-act play with 
four scenes. 

All scenes were supposed to be 
in the regional office, with the 
players all Pontiac men. The play 


After a few 
preliminaries Kane entered as 
day-| just back from a New York meet- 


cover April and May, the first time 
the dealer-salesmen group got its 
managers 
were urged to enroll all dealers 
and salesmen. 

Scene two was the next morn- 


and reading newspapers, making 
suggestive remarks about “crap,” 
“baloney,” “win the bag,’ etc. 
and showing no interest. The next 
scene was supposedly the end of 
the first month. A chart showed 
all but two had exceeded their 
quotas. 

The final scene was the finish 
of the contest. It showed all had 
done a good job, and that the two 
indifferent men had finally made 
a spurt, finishing with fair rec- 
ords. The play ended with a sup- 
posed telegram from the factory. 
stating that four of the New Eng- 
land men were high up among 
prize winners. 

Kane did a fine bit of acting 


town; 52 percent in Pittsburgh; 36 | as the star. The skit was written 


percent in St. Louis, and 32 per- 
cent in Houston. 


Nash sales during the closing 10 
days of March showed an increase 
of 59.8 percent over the second 10 


| 
| 


days with the totals being 2,877 | 


for the last 10 days and 1,800 for 
the second. March sales as 
whole totaled 6,265 units against 


503 in February this year, gains 
respectively of 83.4 percent and 
78.8 percent. Used car sales in 
March were estimated at 13,245 
units with stocks at 16,900 or 
equivalent to 40 days’ supply. 
Studebaker reports factory sales 
during March as 10,209 units, a 
gain of 152 percent over the 4,046 
sold in March last year and a 
good wide gain over the 4.802 sold 
in February this year. Studebaker 


NEW YOR K.—According to 


|} manufacturers reporting their 





| Assn., 


| monthly business figures to Motor 


Manufacturers 
equipment ship- 


and Equipment 


original 


| 
| 
| 
| 


ments declined in February, which | 
is customary at this time of year. | 


In the after-market, service parts 
remained stationary while acces- 
sories and service equipment ship- 
ments rose for that month. 


lassifications were above 1938. 


| the 


All | points, standing at 140 percent of 


i the 


The grand index for all branches | 


of the industry in February 


de- | 


lined to 139 percent of the Jan- | 


| 95 percent of the base as 


uary, 1925, base as compared with | 

148 percent for January and 88 

percent for February, 1938. 
Shipments to vehicle manufac- 


a | 


by John McGann, Al Godshall and 
Hy Moody, of the regional office. 


New Solvent Is Set 


For Piston Varnish 
MALDEN, Mass.—The chemical 


|department of the Curran Corp.. 
3.416 in March last year and 3.- | 


announces the discovery of an 
aromatic solvent compound which 
is said to quickly dissolve “piston 
varnish.” 

The new solvents are vaporiz- 
able at combustion chamber tem- 
peratures and the saturated va- 
pors, upon cooling and reaching 
their dew point, precipitate quan- 
tities of the hot tar solvent, it is 


| said. The dissolved piston varnish 


or carbonaceous tars may be con- 


iveniently removed from the en- 


retail sales have not been reported. gine by draining the old motor oil. 


MEMA’s Grand Index Takes 


Seasonal Drop in February 


turers for original equipment in 
February dropped to 140 percent 
of ‘he base, which compares with 
160 percent registered in January 
ind 83 percent for February 1938. 
Service parts shipments to 
wholesalers for February remained 
at 129 percent. In February, 1938, 
index stood at 107 percent. 
Accessories shipments to whole- 
salers in February rose several 
base index, which compares 
with 131 percent for January and 
99 percent in February, 1938. 
Service equipment shipments to 
wholesalers in February rose to 
compared 
January and 
1938. 
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Used Car, Truck Exports Show Steady Development 
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Automotive Officials Watch 


Its Effect on New Car Sales 


By William Ullman 
Staff Correspondent 
WASHINGTON.—The  develop- | 
ment of a little known phase of 
‘he American automotive industry, 
the export trade in used passenger 
ars and trucks, is revealed in fig- 
yes imbedded in a statistical re- 
jew of 1938 overseas business, 
~ompiled by the U. S. department 
of commerce. 
It is found that during the past 
1.707 used passenger cars 


year 
were shipped abroad, and that 
these vehicles were valued at 


$842,083. During the same period, 
903 second-hand trucks were ex- 
ported, valued at $73,993. 

Study of the compilation shows 
that the largest taker of used pas- 
senger cars was Norway, which | 
imported 412 valued at $215,804. 
The next largest was Mexico, | 
which took 395 used cars valued | 
at $126,952. The third in line was | 
Canada, taking 113 cars valued at | 
$42,234. Sixty-nine went to the | 
British West Indies, 38 to the Pan- 
ama Canal Zone, 28 to New Zea- 
land, 27 to the Union of South! 
African Republics, 49 to China, 9 
to Newfoundland-Laborador and 
20 to the Philippine Islands. 

The remainder were scattered 
well over the map of the world. 
The largest importer of 
can used trucks and buses was | 
Mexico, which last year took 
units valued at $27,635. A total of 
22, valued at $4,031, was taken by 
a British West Indies, while 
Canada imported 20, valued at $8,- 
126. The number of foreign 
markets taking used trucks and 
buses last year was considerably 


Chase Will Head 


Chevrolet Region 


|} passenger 


Ameri- | 


107 | 


On Atlantic Coast | 


DETROIT.—W. E. 
eral sales manager 
Friday announced that K. M. 
Chase, manager of the company’s 
Pacific Coast region, has been 
named Atlantic Coast regional 
manager. Chase's promotion fills 
the vacancy created by the ap- 
pointment of H. L. Horton as deal- 


Holler, gen- 
ot Chevrolet, 


er relations councilor uttached to 
Holler’s personal staff. 

Chase has been manager of 
Chevrolet’s Pacitic Coast region 
since June 1, 1934. 

Holler announced that F. N. 
Phelps, a former manager of the 


Los Angeles zone, who for the past 
two years has been Pacific Coast 
issistant regional manager. in 
charge of used cars, will succeed 
Chase as regional manager. Phelps 
has had 14 years’ experience with 
Chevrolet. 

The post vacated by Phelps will 
be filed by S. M. Johnson, who 
succeeded Phelps as Los Angeles 
zone manager after long expe- 
rience with Chevrolet, which in- 
cluded several years as manager 
of the Portland, Ore., zone. John- 
son’s former position as _ Los 
Angeles zone manager has been 
rey by the appointment of W. 

x. Lucado, Los Angeles city man- 

ger. 


Bill Amending Montana 
Fair Trade Act Is Signed 
HELENA, Mont.—The governor 


of Montana has signed H.B. 165, 
Which amends the state unfair 
Practices act passed in 1937 by 


Providing that upon application by 


any 10 representatives of a trade 
community engaged in the same 
Dusiness, the Montana trade com- 
Mission shall hold ings and 
determine the cost of do ng busi- | 
ness In such trade Ol ndustry. 
The commission then can pro- 
Dit selling below that tigure by 
ung a cease and desist order. 


tnnchaasi Stead issn. 


FLINT.—Clyde F. Applegate, pre 
1t of the Davison Applegate Co., ha 
Seen re-elected president of the Flint 
Dealers Assn. for 1939 


smaller than those importing used 
cars, but even so almost 
every part of the world was rep- 
resented. 
According to 
sources, 
motor vehicles is not looked upon 
as an unmixed blessing, although 
it is reaching a substantial volume. 
Export officials in the industry, it 
is understood, see the trade as a 
factor—minor perhaps but none- 
theless necessary to take into ac- 
count—tending to reduce the sales 
of new cars. Probably of greater 
importance, however, 
that when a used car fails to live 
up to advance sales pressure, or 
when the purchaser cannot get 
service from local distributors, 
and thus leaving him further dis- 


authoritative 


satisfied, all cars of that particu-'in certain governmental sources 





“All our demonstrators and most of our display cars 
are LifeGuard-equipped,”’ 

of the most successful Chrysler- Plymouth distributors 
“This is very profitable because 3 
out of 5 new car buyers are pre-sold on LifeGuards. 
Our biggest LifeGuard volume, of course, is obtained 
by our service salesmen.” 


in the middle west. 





Mr. 


car dealers who are making a substantial extra 
profit on each new car sale, by taking advantage 


of the enormous 


Goodyear LifeGuard has built for them. 


LifeGuards have 


motorists as only a great new necessity can. A series 
of recent surveys discloses that today 8 out of 10 
motorists know about them and that 3 out of 5 new 
know 


car buyers not only 


are interested in the complete motoring safety which 


they provide. 


Fo : 


the export trade in used! 


| tributor in Detroit and Southern 


| Hupp Motor Car Corp.; 


is the fact! 


Stewart is only one of many hundreds of new 


new 


Complete Motoring Safety . 








FRANK CARNELL, president of Frank Carnell, Inc., 


Michigan, 


new Hupmobile dis-| new 
is shown taking delivery of the |/many Detroiters through his long 
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New Distributor 
For Detroit Is 
Named by Hupp 


DETROIT. — Announcement is 
made by W. A. MacDonald, vice- 
a te in charge of sales, Hupp 


Motor Car Corp., of the appoint- 
ment of Frank Carnell, Inc., as the 
new Hupp distributor in Detroit 


and Southern Michigan. 


Frank Carnell, president of the 
agency, is well known to 


first 20 of 100 senior model Hupmobiles Carnell has ordered for April. Carnell's experience in the automobile busi- 


Detroit, is being put in readiness for an 
early display of the new Hupp Skylark. Left to right, S. L. Davis, president, 
Carnell; R. H. Williams; J. L. Rhodes, 
and Lee Schwarts, of the Hupp sales department. _ 


showroom at 5054 Woodward Ave., 


of Frank Carnell, Inc., 


lar make get a “black eye” in| abroad, 


—the largest taker 
senger cars last year 
about the enactment 


cially susceptible to sudden preju- 
dices. 

At the same time, dissatisfaction 
against this trade is cropping up 


of 


a 


halting it almost entirely. 


fi 


That’s an enormous market! 


comments Lou Stewart, one 


extra showroom sales 


you. Or write R. 
A Sales at aia Akron, 
car buyer market which 
the tire industry. 
gained acceptance among 


Recent surveys indicate that: 


out dangers 


38°) of LiteGuard owners haveincomes 
of less than $3,000 a year 


80 


4-W heel Brakes . 


AR LIFEG 


LIFEGUARD is a : 


about LifeGuards, but 


of LifeGuard owners hay 


All-Steel Bod) 


sales manager Cc 


and it is understood that | 
| foreign markets which are espe- | efforts are to be made in Norway | 
of used pas-| just north of Warren. 
to “ the organization is conducting a 
law | clearance sale of 1939 Senior Model 
which would have the effect of | Hupmobiles, 


‘way for the new Hupp Skylark. 





ness in the city. Associated with 
arnell as sales manager is J. L. 
| Rhodes, also prominent here. 
Sales and service headquarters 
jof the new agency have been 
opened at 5054 Woodward Ave., 
At present 


in order to make 


that’s why | sell LIFEGUARDS!”’ 


Says LOU STEWART, Pres., L. M. STEWART, INC. 
CHRYSLER- PLYMOUTH DISTRIBUTOR 
Treasurer N. A.D. A.—St. Louis, Mo. 


&ahAAMRBAaRAE 


8 out of 10 motorists know. about LifeGuards and 
why they are necessary to safery 


1 
i 
3 out of 5 new car buyets are 
pre-sold on LifeGuards. 
It’s your market... because 


experience has proved that LifeGuards are easily sold 
immediately after the new car deal has been closed and 
the car financing terms are being discussed. And there's a 
still bigger market in your service department! 


Think what that means to you in big extra profits... 
. extra service sales. 
these “add-on” equipment profits now as never before! 


You need 


Get in touch a the Goodyear district office nearest 
_ Wilson, Vice President in C harge of 
for details of the biggest 
profit-opportunity ever offered to new car dealers by 


Facts about the LifeGuard Market! 


the low- or medium-priced classes. 
of these cars are three years old 


87 
80°. of all motorists now know about or less 
the new LifteGuard which ends blow- a 
, 


of 1938 new car buyers say they 
are interested in buying LifeGuards 

Butonly | new car buyerin 20 has been 
asked to buy LiteGuards 
ket hasa’t been scratched 


so the mar 


Safety Glass... and 


RDS 


lire & Rubber Company. 





, 
t 
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; 
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Tex. Dealer Backs Up Drive | 
With Effective Series of Ads| 


By B. C. Reber 
Staff Correspondent 
SAN ANTONIO, Tex.—Used car 
sales of the Ormsby Chevrolet Co. 
here were tripled during March 
over the preceding month. 


In addition, this department did 
three times as much business as 
had been produced during any one 
month within the past three years; 
cleaned out its stock of used cars, 
and put the firm in an excellent 
position to do some real business 
in new car sales during April, May 
and June. 

This was accomplished through 
a series of cleverly written used 
car advertisements, supported by 
an appeal to the motoring public 
to reduce death on the highways 
through the purchase of cars that 





Co-operative Ads 
Give Warning of 


Blindfold Buying 
DENVER.—“Would You Buy a 
Car Blindfolded?” was the title of 
a recent advertisement in a local 
newspaper. The ad was illustrated 
by a drawing showing a man at 
the wheel of an automobile with a 
blindfold over his eyes. The pur- 
pose of the advertisement was to 
boost the sale of used cars and was 
sponsored by eight new car agen- 
cies of this city. The message said 

. further: 


“Probably not. Because buying 
a car is serious business. You want 
to see with your own eyes the con- 
dition of the motor, the tires, the 


finish. You want to make certain | 


that you’re getting a bona fide 
value. You want to be sure before 


you buy. Even though your eyes | 
buying | 


are open you are 
blindfolded. 


still 


“You can be sure of honest | 








'ads is the “check” mark, 
| has been used by this firm for 





were in good condition and were , 
sold by responsible dealerships. 

The first of these ads appeared | 
on Mar. 6, under the heading “Sex 
Appeal!” A week later the sec- 
ond ads of the series were pub- 
lished under the heading “Per- 
sonality Plus.” 


These headings commanded the 
attention of classified readers and | 
created unusual attention and/| 
comment. So the company fol-| 
lowed through with a third group | 
under the heading “Two-Way 
Faith Plus Confidence!” in which 
public faith in the firm, and the 
firm’s faith in the mechanical | 
ability of its workmen, was em- | 
phasized. Here, too, as in previous 


ads, the O.K. tag placed on each 


car offered for sale, was men- 
tioned as a means of assuring the 
public of full value. 

The final ad appeared on Mar. 


28, and was headed “Used But Not | 
Abused,” and emphasized the im- | 
portance of purchasing a used car | 
that was put in good condition by | 


| 
| 


peal, backed by the urgent re- | 


the dealer before being offered for 
re-sale, and that the purchaser 
thus promoted safety, rather than 
death, on the highways. 

It was this unusual form of ap- 


quest for safe driving with cars 
that were thoroughly reconditioned 
before being sold again, that did 
much in putting the campaign 
over in good shape. 

Another significant point in the 
which 


many years as an_ identification 
mark in all its used car advertis- 
ing. 


Equipment Show Is Set 


For Wash. Assn. Conclave 
SEATTLE.—Feature of the 17th 
annual convention of the Washing- 
ton Motor Freight Assn., to be held 


values by purchasing a used car} Apr. 29-May 1, will be a truck and 
from a reliable new car dealer.| equipment show, the first ever 
You'll find hundreds of honest! held in the northwest in conjunc- 





values represented in the ads of. 


Denver new car dealers under the 
special headings in today’s Want 
Ads. 

“Buy with Confidence 
New Car Dealer!” 


tion with the convention. 

Space in the Second Avenue Ga- 
rage and in the hotel will be used 
for the displays. The convention 


from a| theme will be practical operation 


of trucks. 


Failure to Create Desire 


Held Chief Sales Deterrent 


Special to Automotive News 

NEW YORK. — Failure of the 
salesman to generate enough de- 
sire in the mind of his prospective 
customer for the product he is 
selling, is the most important 
cause of lost sales, it was agreed 
at a forum on “Why Sales Go 
Wrong” held by the Sales Execu- 
tives’ Club of New York at its 
weekly luncheon meeting Tues- 
day at the Hotel Roosevelt. 

Sixteen important reasons for 
lost sales were listed by Richard 
C. Borden, sales promotion man- 
ager of the Borden Co., and later 
in the meeting members wrote on 
cards the reason they believed 
most responsible for their own 
lost sales in their varying busi- 
nesses recently. 

After the “desire” reason, the 
poll results showed the sales ex- 
ecutives attributed lost sales to the 


following reasons, in this order: 
The salesman had neglected the 
customer too long and a com- 


petitor had beaten him to the sale: 
the salesman did not plan his pre- 


sentation; the salesman did not 
cover his sales story thoroughly: 
the salesman “let himself get 
licked” by a prospective custom- 
er’s story of personal reciprocity 


and friendship with a competitor; 
the salesman didn't know the 
prospect’s business well enough, 
and the salesman lost the sale to a 
competitor whose price was lower 
because he could not tell the cus- 
tomer why the higher-priced 
product was better. 

Also participating in the forum, 
under leadership of I. S. Randall, 
eastern sales manager of Trans- 
continental & Western Air, Inc., 
were Percy Whiting, vice-presi- 
dent of Dale Carnegie Institute: 
Fen K. Doscher, sales promotion 
manager of Lily-Tulip Cup Co., 
and Zenn Kaufmann, sales contest 
consultant. 

Kaufmann listed the following 
five reasons for the success of a 
sales contest: It has a good theme, 
a fair scoring plan, a good follow- 
up, good prices and good show- 
manship used in putting it over. 

Five ways to lose a sale were 
cited by Whiting as follows: Don't 
distract the prospect's attention 
from what he’s doing: sure that 
you don't the prospect's in- 
terest; make your talk dull: be 
ure you never say anything that 
would want to make you 
pect buy what vou have to. se 

1 don't call on him at all 


be 


get 


pro 


Used Car Merchandising 


Safety Appeal Helps to Triple Used Car Sales 


Stone Motor Co., Green Bay, 
Wis., which makes a feature of 
running its newspaper ads on the 
sport pages of the Green Bay pa- 
per, is using testimonial ads with 
good results. 

People who buy used cars and 
who after a period of trial are 
willing to give the firm a testi- 
monial, are given a credit for their 
trouble. 

One recent ad had this copy, 
Lawrence Kryzanek, 535 S. Maple 
says, “I saved $100. I read one 
of the Stone Motor Co. ads about 
their used car testimonial sale and 
went over to their bargain base- 
ment and bought one of them. I 
figured I saved at least $100. The 
car and the deal were very sat- 
isfactory. I believe the cars at 
the Stone Motor Co. bargain 
basement are the best in Green 
Bay. Signed: Lawrence Kryzanek.” 

Copy went on to say, “you, too, 


Short & Snappy 
Contest is Best, 


Ala. Dealer Finds 


BIRMINGHAM, Ala.—A sales 
contest for automobile salesmen 
should be “short and snappy,” 
says Frank Pape, veteran sales 
manager of the Drennen Motor 





|Car Co. He says that his contests 


rarely run more than.10 days at 
a time, usually starting on Wed- 


/nesday and lasting through Sat- 


urday of the following week. 
“A contest spread out over a 


longer period tends to drag and 


in that sense may be worse than 
no contest at all,” declares Pape. 
“The object of a contest is to 
stimulate the men to greater ef- 


at New Washington Hotel here. | fort, so that the effect should be 


immediate and continued. For that 
reason we do not go-into annual 
or quarterly contests. 

“Usually our contests are so ar- 
ranged as to give the plodder a 
chance to cash in on his efforts. 
In other words, the prize money is 
based on performance and distrib- 
uted in proportion to sales, and 
not alone to the few leaders. 

“At the present time we have a 
“Big Ten” contest under way. It 
extends over the period of a 
month—as long as we ever run a 
contest. The five high men each 
month get a bonus, and the next 
five men get a smaller bonus. In 
addition we publish their names 
and pictures in the newspapers. 
This is an added stimulus.” 

The Drennen company partici- 
pates in all the contests spon- 
sored by the Cadillac, LaSalle, 
Buick, Pontiac and Chevrolet fac- 
tories, and year in and year out 
its salesmen win some of the lead- 
ing prizes, including new automo- 
biles, factory trips, etc. In one 14- 
day contest, the concern’s net 
sales were $48,000. 


Used Car Sales Outlook 
Bright, Ala. Dealer Says 


BIRMINGHAM, Ala.—Used car 
sales for the first quarter of the 


year ran well ahead of the same 
period last year, according to 
Frank Pape, general sales man- 
ager of Drennen Motor Car Co., 
dealers for General Motors prod- 
ucts here. He said his firm had 
shown an increase in used car 
les for every month of the year 
o far « t} ame months in 
1938 
Pape added that the late models 
best while the “as-is” ears 
} vest. Unit prices are about 


aid. It 


iso! 


Quaint Quirks That 


Build Business 








|ean save by giving a testimonial. | 


For example, you may buy a 33 
Pontiac Coach for $195 which 
formerly sold at $265, by giving us 
a testimonial after making the 
purchase.” 

* * * 

A four-day, no-interest, 
finance charge sale was used one 
week by Andrew Murphy & Son, 
Chrysler-Plymouth distributors at 
Omaha, to help clear out the ris- 
ing stock of used cars caused by 
increased trade-ins on new Cars. 
No interest or no finance was 
charged on deals up to 12 months, 
while longer terms could be se- 
cured by special arrangement. 

The company 


interest and finance. To back this 
up, a $100 reward was advertised 
to be given to anyone who could 
prove where the price of any 
used car in stock had been ad- 
vanced one dime to cover in- 
terest and finance charges. On 
the contrary, it was asserted, 
prices had been materially re- 
duced. 


Twin City Pontiac Co., Urbana) 


and Champaign, IIl., has built a 
lot of goodwill and secured con- 
siderable publicity by furnishing 
a car to the department of safety 
education, University of Illinois, 
for use in the institution’s new 
course in safety education. 


* 


Begg Motor Co. Ltd., Vancouver, 
B. C., has opened a well-appointed 
used car sales spot on Kingsway 
at Twelfth ave. After 32 years in 
the automobile business the firm 
has found, the management says, 
that the used car selling con- 
stitutes the controlling factor 
new sales. 

Though Begg’s have over three 
acres of floor space on Georgia 


no- | 


advertised that | 
not one penny had been added to | 
the price tag on used cars to cover | 


in | 


—more $$8 


for Dealers! 


Original Selling 

Ideas Wanted. 
Sering Asserts 
DETROIT. 


dealers of 
Michigan 


- Dodge automobile 
Detroit and nearby 
points met here _ this 
week for discus- 
sions of plans for 
spring. 

The meeting 
was also attended 
by Dodge factory 
executives, in- 
cluding Frank J. 
Timmens, gen- 
eral sales man- 
ager; E. J. Poag 
and J. W. Hutch- 
ins, assistant gen- 
eral sales man- 
agers, and de- 


| 








C. E. Sering 
partment heads. 


Principal speaker of the meeting 
was Charles E. Sering, manager of 
the Detroit region of the Dodge or- 
ganization. Sering drew verbal 
pictures of the principles underly- 
ing the automobile trade and of 
its evolution through the years. 

“Today,” Sering said, “the 
methods by which the large auto- 
mobile factories and their dealers 
conduct their business, are as dif- 
ferent from former practices as 
this year’s cars are different from 
earlier models. 

“Though the successful dealer 
of today is he who operates his 
business in reasonably close con- 
formity with the practical policies 
developed in well conceived mer- 
chandising procedure. there _ is 
plenty of room for further origin- 
‘ality. The fact that the dealers’ 
business is competitive—and what 
i business isn’t competitive? — is 
| balanced by the fact that the in- 
| dustry’s engineers are performing 
| wonders in designing and manu- 
| facturing, with the result that the 
motor vehicle has become an In- 
dispensible adjunct of our civil- 
ization.” 


| lowa Chain Store Bill 
Given Senate Approval 








street, it has been found advisable} DES MOINES, Ia.—A bill to 
to give the public a better op-| regulate the operation of chain 


ca ec eisai acme 





portunity to view the used car 
stock. The new lot is designed to 
provide this chance for easy 
“shopping”’. 

The half-acre of area has been 
well fitted up, and has gravel 
surface. Floodlights have been 
installed for night use. An in- 
teresting feature of the opening 
sale of this new store’ was a 
treasure hunt, which gave buyers 
of used cars above a certain price 
a sealed envelope entitling them 
to cash credits, accessories 
other prizes. 


and | 


| stores in Iowa passed the Iowa 
senate by a 50 to 0 vote this week. 
It was the second time this session 
that the entire membership of the 
| senate has been recorded voting in 
favor of a measure. 

The principal differences _be- 
tween the senate bill and chain 
store legislation now on the state 
law books, are the upward revision 
of the license fee schedule and a 
provision for inclusion of goods in 
transit and held in storage in a 
chain store’s annual assessment 
report. 








San Antonio Car Sales Up; 


Used Stocks 


Special to Automotive News 


SAN ANTONIO, Tex.—New car 


sales here for March showed a 
substantial gain over those for 
|February when 845 cars. and 


trucks were registered against 588 
for February. This is attributed to 
the fact that Apr. 1 marks the 
beginning of the year for 1939 
licenses in Texas. Sales, according 
to individual makes, were as fol- 
lows: 

3uick, 50; Cadillac, 10; Chev- 
rolet, 147 (and 26 commercial 
units and 37 trucks); Chrysler, 28; 
De Soto, 7; Diamond T Truck, 1: 
Dodge, 87 (and 3 commercial 
units and 3 trucks): Ford, 108 (and 
21 commercial units and 14 
trucks); GMC Truck, 8 com- 
mercial units and 14 trucks: Gra- 


ham, 4; Hudson, 22 (and 1 com- 
mercial unit); IHC Truck, 12 com- 
mercial units and 8. trucks: 
LaSalle, 10; Lincoln-Zephyr, 15; 
Mercury, 10; Nash. 5: Oldsmobile, 


Are Favorable 


125; Overland, 2; Packard, 11; 
Plymouth, 81 (and 1 commercial 
lunit); Pontiac, 37 (and 1 com- 
mercial unit); Studebaker, 27; 
Willys, 1 commercial unit; Pak- 
Age-Car, 2 commercial units. Reg- 
istrations by out-of-town dealers; 
1 Bantam commercial unit; 1 Olds- 
mobile; 2 Plymouth; 1 Pontiac; 1 
| Sayers-Scoville. Total, 690 cars, 
78 commercial units and 77 trucks. 
Grand total: 845 units. 
Registrations in preceding years 


during March were as_ follows: 
1934—643; 1935—874; 1936—1.116; 
1937—1,026; 1938—708. 


While there have been some re- 
ports of wild trading and simual 
transactions, there can be no ques- 


tion but what sales are showing 
improvement. ; 

Used car conditions 100, 
due to campaigns sponsored by the 
San Antonio Automobile Dé 
Assn. co-operating u 


hnewspape! 
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Used Car | 


| 


Stocks at | 
Good Level | 


SEATTLE. 
this area are going down. 
jess has been very fair this month | 
and inventories are improving. 


Used car stocks in 
Busi- | 


This is the opinion of Jack An-| - 


derson, used car manager for Wm. 
0, McKay Co., and president of 
the Used Car Sales and Service 
Managers Assn. of Seattle. 

' “That ‘play’ has been very fair,” 
he said, “is indicated by the fact 
that our firm sold 145 used cars 
jgst month, for example. Open 
sport models are especially in de- 
mand, with 35, ’36 and ’37 models 
selling best. 

“The late models in closed cars 
also are selling best. Prices are 
holding up well and we are now 
going into the real used car season. 
Only in commercial units are 
things quiet.” 

Sales of nearly $150,000 in used 
cars are reported during the used 
car week sponsored by the Seattle 
Post-Intelligencer. A “jubilation” 
meeting was held the night of 
Apr. 4 at the Washington Athletic 
cub to review the very satisfac- 


tory results. 
* * 


New Hampshire 

“New car sales in this area con- 
tinue strong; with continual good 
industrial and recreational pros- 
pects for 1939, we anticipate a 
good year. Used car sales are hold- 
ing well in relation to new car 
sales, but allowances are too high. 
Later models are giving most 
trouble. 

Stocks of both new and used 
cars adequate with used car in- 
ventories equivalent to about 40 
days’ supply. 


Southern California 

New car sales in this area have 
shown the normal seasonal decline 
since November. March however, 
has shown some improvement. 

Used car sales have shown a de- 
cided improvement. Some dealers 
are complaining that there is a 
shortage of used cars. This con- 
dition is spotty, however. Later 
models and the higher priced used 


cars are giving the greatest 
trouble. 

Used car inventories indicate 
about 60 days’ supply. 

St. Louis 

Enjoying a fairly satisfactory 
business, both in new and used 


cars. The spring business got away 
to a late start, not opening up un- 
til about the middle of March. 
This probably is due to the late- 
hess of the season, since growing 
things are from two to three weeks 
behind normal. Stocks of new cars 
have been rather high, built up in 
anticipation of the spring opening. 

Used car stocks have been about 
normal and movement the latter 


part of the month accelerated to 
a fairly satisfactory pace. Trading 
conditions in the city are about 
the worst experienced thus far. 
Late model used cars still make 
up the bulk of the dealers’ stocks | 
and at times present a problem. 





Used Car Index 


The average used car prices, 
taken from the weekly Used 
Car Selling Prices chart, shows 
the following: 





High Low || 
Feb. Average (1938) 565 497 
Mar. Average ...... 551 494 
Apr. Average ...... 549 494 
May Average ...... 542 487 
June Average ...... 527 478 
July Average ...... 525 469 
Aug. Average ...... 528 449 
Sept. Average ...... 515 441 
Oct. Average ... 492 425 
Nov. Average ...... 481 412 
Dec. Average ...... 462 399 
Jan Average (39) .*585 *512 
Feb. Average ('39).. 57 519 
March 4, 1939... 581 514 
j March 11, 1939 571 508 
March 18, 1939..... 57 511 
March 25, 1939..... 565 498 
*Offering of higher - priced 
| 1938 models has lifted national | 
average. 





SS 
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Actual top and bottom prices on 1936, 1937 . ae Pittsburgh Press, Sun Telegraph; Atlanta 
and 1938 ay ie SDA aim se i Georgian, American; “oan tener Guiaeen 
newspapers o curren week. LDAD ar a C Philadelphia Inquirer; etroit } ews; cago 
only used in this comparison. Newspapers co- Herald-Examiner; Cincinnati Post; St. Louis 


Boston Globe; New York 


operating include: 
World - Telegram; 


T Journal - American Globe Democrat; Denver Post; Los Angeles 
imes, o al - / » 


Times; Daily News, Examiner, Seattle Times. 


As Advertised, Week Ending March 25, 1939 











MAKE Boston Atlanta Cleve. Detroit St. Louis Denver Los Ang. Seattle Nat Av. 


}$795-$825|$825-$895|$733-$789 
| 565- 595] 565- 585] 595- 625] 595- 645] 647- 665] 625- 645] 625 | 695- 725] 598- 641 


N.Y. Phila. Pittsbrg. Cinti. 
’38|$695-$725|$695-$795]$7 15-$795]$765-$795|$775-$825|$745-$795|$645-$695 |$695-$7 45|$7 25-$795|$695-$765]$795 
37 | 595- 645] 550- 645] 625- 695] 575 

pmaeneddiceiiceiee ee. seen 


575= 595] 550 


Chicago 
Buick “40” 




















36] | 465- 525] 445- 495] 475- 485] 425- 445] 420- 495] 395- 445] 445- 495] | 445 | | 450- 525] 575- 585] 457- 500 

| Buick “s0-6e” __ "38l 85 | | 875 | | | 765- 825] 795- 825] | | | 995 | | 812- 885 
__ 737 | 695 | 675- 695] 665 | | 595- 650] 725 | 625 | 675 { | | 665 | 725 | | 645- 694 

36/445 | 1525 | | 425-465)645 | 445 | | 445- 495} 1525 | | | 457- 532 


Chevrolet Master DeLuxe *38| 595 | 535- 595] 575- 625] 535- 595] 519- 585] 475- 625] 525- 565] 595 | 545- 595] 495- 565] 595 


saipieeptinemamialiaie anime cette ee ee 
37 | 445- 495] 449- 495] 445- 495] 425- 445] 365- 499] 395- 495] 425- 445] 445- 475] 395- 425] 425 


| 595- 665] 625- 675] 551- 608 



































on | 475 | 525- 565] 545- 565] 440- 490 
-—--°364 345- 385] 275- 310] 345- 350] 265- 360] 295- 325] 325- 395] 285- 325] 325 | 345~ 375] 325- 345] 345- 375] 375— 425) | 321- 361 

Chrysler Six 38 | | 645- 695] 675- 745] 645 | 645- 695] 645- 745] 625- 645] 645- 675] 595- 695] | 745 | 725- 775} | 650- 713 
a8 595-625) 595 | 445-545] 495- 575] 525- 595] 495- 545] 495- 545] 525- 595] 495- 545] | 565- 585] 595- 625] 625 | 530- 582 
36] | 410 | 375 | 425 | 395 | 375- 425] 325- 395] | 395- 445] | | 475 | | 380- 433 

Chrysler Eight 38 | | 795 | | | | | 745 | I | | | | 845 | 770- 845 
i TL 499 595} 158) | | | 595 | | | | 645 | | | 542- 612 
"36 | ; ae er 139 }4a5 1 | 395- 445 

De Soto 738) | 795 | 625 | 675 | 625- 645] 645- 695] 595- 695] 685 | 645- 695] 695 | | 665- 745] 695- 745] 650- 714 
stl | 497- 545] 465- 545] 475- 545] 445- 495] 475- 565] | 595 | 445- 565] 545- 585] 565 | 575- 595] 595- 625] 508- 566 

"36| 425 | 250- 410] 395 | 335- 345] 350- 365] 365- 445] | | 365- 395] 445 I | 495 | 475- 495] 370- 424 

Dodge ’38| 635- 665] 629- 635] 695- 775] 545- 625] 735- 795] 645- 695] 625 | 665 | 595- 625] 695 i | 625- 695] 695- 745] 645- 695 





"37 | 545 | 565- 595] 625 | 490- 540 
| 445- 465] 475- 495] 350- 415 


| 525— 560] 525- 575] 455- 500 


| 499- 525] 545 | 445- 495] 450- 495] 445- 545] 415- 425] 525- 575] 445- 550] 495- 565] 
’36| 375- 445] 295- 395] 345- 395] 345- 395] 295- 360] 325- 445] 275- 325 | 325- 345] 345- 465] 345- 425] 445 


Ford Standard *38| 445- 465] 425- 489] 475- 510] 445- 475] 395- 465] 445- 497] 449- 4874 525 | 395- 445] 475- 495] 

















"37 | 375 | 370 | 345- 365] 310- 325] 295- 325] 295- 345] 275- 325] 375- 395] 345 | 345- 395] | 445 | 425- 445] 338- 374 
°36| 195- 225] 155- 195] 245 ] 195 | 195- 225] 210- 245] 225 | 245 | 195- 265] | | | 325 | 202— 247 
Ford DeLuxe °38 | 565- 585] 525- 545] 575- 595] 545- 595] 495 | 475- 575] 545- 565] 545- 595] 495 | 545 | 595- 645] 645 | 665 | 536- 600 





37 | 395- 445] 425 | 460- 485] 525— 575] 495- 545] 415- 455 


| 395- 425] 395- 415] 375- 395] 345- 435] 345- 395] 425- 445] 395- 425] 475 














36 | 295- 325] 279- 295] 325- 345] 285 | 295- 325] 265- 345] 245- 2654 325 | 295- 339] | 375 | 395- 425] 395 | 300- 343 

Graham 38 | i ! 1 i | | 875 1 l l i \ ! | 875 
Soa 7871 325 | 325 | | 395 | 395 | 545 | | 545 | | | | | | 348- 495 
"36)295 | | I 275-295, | | 245- 2951295 | | i 1 i | 272- 295 
Hudson Six 38] | 575 | 595- 625] 535- 600] 525- 545] | | 625 | | | | | | 558— 600 
37 | 435 | 395 | 475- 525] | | 365- 575] 465 | 565 | 495- 545] 525 | l | | 433— 533 
"36 | 375 | | | 225 | 265- 295] 275- 365] 245 | 375 j | | i | 252— 352 
Si nccerennssninenntseninnitcet tensile nninlineeiilncnesinaesliisinitaglll ecient Macatee isin cacinsitsea dl nesieiinie MA tacemiameivitnieen inna 
mi Se OG ee eed edd eee 
36 | 365 | 460 | | | 345 | 325 | | | | | | | | 335- 412 
Hudson Terraplane 38) | | 1495 $545 4545 | 565-595)585 | 1 i | 645- 675] 675- 685] 585- 617 
"37 | 420 | 425 | 450 | 395 | 395 | 325- 475] 425- 445] 425- 465] 435 | 465 I | 585 | 585 | 406— 496 
36] 295 | 325- 345] | 275- 295] 245- 295] 250- 335] 225 | 395 | 245 | | | 425-445] 284— 344 
LaSalle "38 | 995 | 995 | | 885 | | 925 | 785- 825] 895 | | i | 795- 825] | 857- 910 
37 | 665- 765] 699- 795] 675 | 725 | 685- 715] 795 | 625 | 695- 725] 675- 695] 625- 695] 795 | 565 | 775- 825] 668- 753 


eee 66S 765] 699-795] 67S L725 | 685-715] 795 G25 695-725] 675—- 695] 625- 695] 795 | 56S V49~ Bho} GOG™ tou 
"36 | 545 | 595 | 525 | 525 | 425- 485] 475- 495] 425 | 445- 525] 465- 495] 525 | 565 |1025-1095] 565 | 540- 596 
Lincoln-Zephyr 38 | | 925 | | 895 | 895 | 997 | 825- 845] 995 | 895 | I | 795 | | 880- 940 


°37 | 685- 745] 595- 675] 595- 665] 595 | 595- 695] 589- 697] 625- 645] 625- 675] 567- 695] 625- 675] 695- 745] 595 775— 865] 630- 698 





"36 | 475 | 495 | | 445 | 465 | 475 | 445 | | 545- 565] 495- 525 545—- 595] 490-522 
Nash-LaFayette "38 | 1 i | 535 | I I I ! | I I | | 535 
37 | | 345 | 445- 465] | 445 | 375- 445] 425 | 425- 465] 525 | | | | | 403- 470 
36 | | 275 | 345 | | 245 | 375 | 325 | | 325 | | | | 282— 348 
Nash "38 | 625- 645] 625 | | | 695- 795] 795 | | I | I I | | 648— 745 
"37 | 525 | 350 | | | | 465- 545] 445- 465] 445- 475] 595 | | | | | 426- 521 
"36 | 345 | | | 295- 325] | 385- 395] 395 | | 395 | | i | | 342— 380 
Olds Six °38| 665- 695] 665- 695] 695- 725] 665- 695] | 675- 695] 625- 645] 645- 665] 625 | 635- 665] 665- 695] 675- 725] 685- 745] 660- 695 
’37 | 565-575] 545- 599] 475- 575] 545- 595] 575- 625] 495- 565] 495- 525] 545- 575] 525- 560] 525- 545] 575 | 575- 625] 595- 645] 541- 584 
"36 | 395- 445] 447 | 375- 395] 380- 425] 395- 425] 375- 425] 325- 365| 345- 365] 385- 445] 395- 425] 425- 445] 445 | 495 | 386- 425 
Olds Eight *38 | 725 | 775- 795] | 695 | | 695- 825] 775- 795] 765 i | 665 i | 875 | | 722- 811 
"37 | 565- 595] 595- 635] 565- 585] 545 | 545- 595] 595 | 545- 565] 625 | | | 625 | 625- 645] | 572- 609 


"36 | 395- 445] 449- 495] | 450 | | 375- 445] | | | | 423— 480 
"38 | 665 | 645 | 595- 625] 625- 675] 629- 665] 595- 695] 625- 645] 645 | 670 | 595- 665] | 645- 675] 695- 725] 630- 670 
°37 | 495- 565] 475- 525] 495- 545] 545- 565] 475- 595] 435- 575] 445- 525] 495- 545] 475- 575] 475- 525] 575- 590] 575- 610] 565— 625) 500- 565 










Pontiac Six 
























a LL  ——————————— 
550- 625] 545- 595] 550- 565] 595- 695] 545- 645] 525- 575] 525- 585] 495- 565] 525- 545] 625 | 595— 665] 625- 675] 556- 614 


395- 495] 465- 495] 435- 485] 435- 485] 295- 475] 395- 425] 425- 465] 425- 445] 425- 475] 475- 525] 495- 545] 545 | 428- 490 


36] 265- 365] 325- 345] 350- 375] 295- 345] 345- 395] 295- 325] 325 | 345 | 325 | | 395 | 425 | 320- 371 
arenes geese ante A een omelet arts aes emer net es ae 


"36 | 325- 345] 325- 365] 325- 375] 395 | 350 | 275- 445] 325- 345] 395 | 375- 425] 425- 445] 445 445- 465] 357- 405 
Pontiac Eight - "38 | 775 | | | 685 | 695 | | | 745 | | | | I | 690-— 760 
ee "37 | 595 525 | | 585 | 495- 565] 1 | | 520 | i | l 513- 582 
"36 | 425 | | 445 | 335- 395] | | | | | | | | 380- 420 
Packard 1200038 845 | | 995 | 825- 875] | | 895 | 845 | 945 | | 1065 | 852~ 955 
37 | 625- 645] 575- 695] == 645-695] 595- 685] 440- 575] 545- 595] 625- 675] 645- 695] 1695 | 665 | 765-795] 612- 673 
4120- 495] | 485 | 445- 495] 385- 475] 395- 425] 465 | 475- 495] 465 | 565 | | 595- 625] 460- 510 

J 


Plymouth DeLuxe °38 | 595 


"37 | 465 








| 
| 
| 
| 
"36 | 495 | 
| 
| 
| 
| 























Studebaker Dictator 38) 625 | | | 695 } | | 625- 645] | | _ | ___s 665-725] 638- 688 
pied 9874) 525- 545] | | 455- 465) 445- 495] 435- 495) | 495- 545] 495- 515] 1575 1595 «| 595- 625) 502~- 535 
ee, — -g6h~ti‘(<‘éé@‘ OSSCO;*Sd | 295- 325] 365 | | 275 1345. (| 375- 395) 1 | 1425 | 303- 380 
Studebaker President °38 | | | a | | 1795 | | | 4 | 795— 835 
coer 737 | $495 | l Ce ee ee | 495 
ee tg. he 36) | | | { | 1465 1495 [425 J | | | 445- 495 
| Willys 38 | 345 | | | 450- 469] | | | | 345 a! 2 oe | | 398- 407 
pail 37 | | 265- 295] - | 250 7 | 275- 319] 235- 295] : ‘1295 | 225- 325] | | | 250- 306 
° tO 1195 | l l | 195 





National Average, All Makes, March 25, $498-$565 
National Average, All Makes, March 18, $511-$574 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled ex- 

clusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom 

prices have been compiled from published figures to establish the trend of the market and the resulting national index 
Where no prices are quoted, no car of make and model was offered during the period covered. 
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AN’s Production Estimate 


(U. S. and Canada) 
WEEKS ENDED APRIL 8, APRIL 1 


Jan. 1 Jan. 1 
Week Same Week April to to 
Ending Week Ended to Apr.9 # Apr.8 
Apr.8 1938* Apr.1* Date* 1938* 1939* 
GEN. MOTORS... 32,390 21,377 31,824 32,390 289,648 447,910 | 
Chevrolet} .... 20,200 15,000 20,275 20,200 204,505 265,035 
iss. 0-0.0 4,550 3,034 4,465 4,550 39,492 68,174 
Oldsmobile 3,100 1,355 3,021 3,100 22,122 52,527 
Pontiac ....... 3,790 1,538 3,173 3,790 16,789 50,069 
Cad.-LaSalle .. 750 450 890 750 6,740 12,105 
BR in 4 cesses 20,750 15,525 20,520 20,750 203,505 268,697 
ER nl i-e4 5 6.9.50 18,000 15,000 18,200 18,000 195,900 230,342 
Mercury ...... 2,000  .......... 1,670 BIOCe seeders 28,915 
Lin.-Zephyr .. 750 525 650 750 7,605 9,440 
CHRYSLER .... 18,955 15,000 18,890 18,955 133,000 258,481 
Plymouth; .. 9,500 6,500 9,475 9,500 57,830 128,770 
| 6,325 5,400 6,275 6,325 47,195 84,465 
Chrysler ...... 1,730 1,700 1,720 1,730 16,350 25,266 
De Soto ...... 1,400 1,400 1,420 1,400 11,625 19,980 
NE 66 6 aw mae 6 1,600 666 1,587 1,600 9,262 23,450 
STUDEBAKER; 2,774 960 2,673 2,774 10,559 22,538 
HUDSON; ..... 1,640 1,050 1,550 1,640 16,980 16,670 
PACKARD ..... 1,000 1,200 1,005 1,000 16,535 14,350 
WILLYS-OVD.; 1,100 241 150 1,100 5,577 6,126 
GRAHAM ...... 140 225 140 140 1,168 1,687 
BANTAM; ..... 100 112 80 100 1,719 1,070 
HUPMOBILE $ + 100 z 265 400 
BEET Nv wwkdeeas 4,320 5,400 4,335 4,320 49,900 66,355 
TOTAL;..... 84,769 61,756 82,854 84,769 738,118 1,127,734 
*Revised. j;Includes trucks. tClosed. 





Feb. New Car Sales Hit 164,942, 
Trucks Near 32,000 


DETROIT.—With all states reported, February passenger car reg- 
istrations total 164,942 units, which compares with 120,359 cars sold 
in the same month of 1938. Automotive News previously had estimated 
February registrations at 165,000 units. The February total is 18 per- 
cent below January’s 203,212 units. 


New truck registrations for February are not as yet complete but, 
with 45 states reported, the total is 30,385 units which contrasts with 
24,528 in the like period of 1938. The final total for the month is 
e to be in the neighborhood 
of 32,000 units previously esti- 
mated by Automotive News. 

With only two states so far re- 
ported for March, it is impossible 
to determine what the month’s 


registrations will be. However, the 











‘April’s Output 
| Likely to Top 
329,000 Easily 


By Pete Wemhoff 


Associate Editor 


DETROIT. — Indicating contin- 
ued retail sales volume, car and 
| truck production climbed slightly 


this week to 
Automotive News’ 84,769 units. 
Production Estimate 


Last week’s 
output is placed 
at 82,854 cars 
and trucks 
while a year 
ago the indus- 
try turned out 
61,756 units. 


Figured on a 
four-week work 
basis, with the 
current week as 
an indication, 
total production 
for April in the 
U. S. and Can- 
ada is expected 
to top easily the 
325,000 - unit 
mark. This fig- 
ure would com- 
pare with 371,- 
574 units as- 
sembled in 
March of this 
year, which had 
three more 
working days, 
and with 238,- 
129 units turned 
out in April, 
1938. 

With Pontiac 
noting in- 
creased operations, the General 
Motors group total for this week 
is placed at 32,390 units, a slight 





Year 











Week’s Production Climbs Slightly to 84,769 Units 





| Passenger Car Registrations 

















January, Plus 48 States for February and 2 States for March, 1939-38 
Feb. 
to Feb. 1939 1938 Unit 
Date Pos. 1939 Pos. 1938 Pos. Gain 

PGIOVIONEL cise visv es 84,470 1 85,573 1 64,639 1 20,934 
BEG, Ae Ub eV a eo ae 67,715 2 68,427 2 £464,386 2 4,041 
Plymouth . .. 53,698 3 54,150 3 32,288 3 21,862 
Buick . 28,662 4 28,911 4 20,683 4 8,228 
DE. be Wisc vbrtas 6 ee 27,844 5 28,048 5 14,614 5 13,434 
PRE, ce viawe chews 20,777 6 21,015 6 £13,505 6 7,510 
he) 20,082 7 «20,294 7 #4«12,721 7 7,573 
GRIEENOE Sones wertirels 10,463 8 10,556 8 7,054 8 3,502 
: Ae 8,016 9 8,109 9 acai baka 
ane 6,0 55.6) 0, Wax iare 7,179 10 7,247 10 4,972 13 2,275 
III 5 68 ha v.08 7,127 11 7,179 11 5,137 11 2,042 
Serre re 6,568 12 6,669 12 5,871 10 798 
UUGCREMED fi cases 6,504 13 6,551 13 5,108 12 1,443 
PI o.905'6 sad ie 5,730 14 5,765 14 6,765 9 1,000* 
Cad.-LaSalle ........ 5,292 15 §,313 15 3,525 14 1,788 
Peer 3,305 16 3,325 16 3,021 15 304 
MEE ACS REG ds ae’ 1,724 17 1,728 17 2,436 16 708* 
ME SN ae asd 0 oS 627 18 630 18 920 17 290* 
FRUDINOWME: 26.see css 97 19 97 19 155 18 58* 
Miscellaneous ....... 289 289 217 72 

BO BPM 6 606 0 ie 366,169 369,876 268,017 101,859 
*Loss 





gain over the previous week’s 31,- 
824 and comparing with 21,377 
units produced in the same week 
a year ago. 

A slight increase was also made 
by Ford this week, the total of 
20,750 units comparing with 20,- 
520 vehicles a week ago and 15,- 
525 units in the corresponding pe- 
riod of 1938. 

Chrysler divisions remained firm 
at previous levels, the group's 
total of 18,955 units contrasting 
with 18,890 vehicles a week ago 
and 15,000 units in the same week 
of last year. 


Several independent producers 





boosted their operations slightly 
this week, the trade paper re- 
ported, the chief increases being 
noted at Studebaker, Hudson, 
Willys-Overland and Bantam. The 
miscellaneous group accounted for 
4,320 cars and trucks. 


Production Stepped Up 


MUSKEGON, Mich.—Increased pro- 
duction of a new line of cast steel 
varts for motor cars by the Campbell, 
Wyant & Cannon Foundry here, will 
add 2C0 more workers at full time 
jobs. Fred Whitlock, sales manager 
stated the company was operating now 
at 55 percent of capacity, employing 
1,500 men. 





New Commercial Car Registrations, 45 States for February, 1939-1938 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 


















































totals are expected to be con- | | | = 
siderably above the February fig- ee us es | = - 5 
e | 4 

ton — s| s|s | = gieiei®z 3 213 | STATES 

y a) = ° ° ro) bo . ° = s cS = a la 

° o| > ¢ we | § Z & = | = = 3 > ae 

= ° 2 E =] s = s — eo eo : = cc = = e _ 

Plant Activity 2laldlalalsiziélcleizleislzl gigi siele lie 
-_ | — = % u yD s 
Bantam........rise; 100, five days | Total 41 States 39] 109| 54] 9819, 248| 96] 3174, 74] 7394] 1657, 36| 19] 3501| 269, 413| 146; —8| 120; 209; 91) 116] 27553]"39 Total 41 States 
Buick. ...steady; 4,550, four days| for February 38] 84) 20) 7392; 283;  29| 2187, 89, 6397) 1171) 67) 39; 3140; 163, 489; 164) 12) 119; 212; 128; 165] 2235038 for February 
Cad.-LaSalle.drop; 750, three days | Georgia 39] ; | 346 3] | 735i | 361) 210; 1! 1) 10; 6] 4} iu q | 5) t3iy 139 Genie 
Chevrolet —_ ; ~— = ow 33) —C«| | 82] |], ia Ca BC tC 5; 3) 3i «605438 
Chrysler. .steady; 1,730, four days eae — —— — pasiieacosietes ae 
De Soto. .steady; 1,400, four days | Kentucky 3) || 290) AY |} 196) 34; 1 102) 3{ 21 1 2 1] 730739 Kentucky 
Dodge. ...steady; 6,325, four days . 38] | | 283} = 3} | 72! I 174) 3] 4 1; 123, 2} 18 5 | 6 4 YY ay 7333s 
Ford..... steady; 18,000, five days Mississippi 39] | | 153] | | 20! | 208; 13 | 112 i 8 } I a 51639 Mississippi 
Graham... .steady; 140, five days 38 1 1 ast) oa + ee. oe -* _ . oe 
Hudson...... rise; 1,640, 4% days seit eee ai es tt Ft 9738 ; a 
Hupp...sub-assemblies this week | Tennessee °394 | t_ 3 | 39) 4) 116; 80 as 1 251 1 3 | 4s5pss pice 
Lincoln..... steady; 750, five days | 38) «| =| ses] | 30: 8} 129) 14 63 1 4i ! = «a 1 42if'38 
Nash..... steady; 1,600, four days | _ ee ae 
Olds...... steady; 3,100, four days | ‘otal, 45 States "39 109| 54| 10755] 259] 97] 3379] 78| 8275] 1994| 38] 20 3871 279, 448] 149;  8| 137] 219| 92| 124] 30385/'39 —‘ Total, 45 States 
ne ee vot _ | for February "381 95| 20) 825! 291{ 30] 2351] 103} 7045] 1250] 72| | 41! 3456| 167] 520] 169] 12) 125] 226] 134] 172) 24528)'38 for February 
Plymouth .steady; 9,500, four days ae wa ae aie eh = a. ul 
Pontiac...... rise; 3,790, four days | Total 39] 252! 181] 24370! 637| 172! 7381! 163] 18463] 4378! 85; 35! 8580) 761) 955! 317! 55] 306! 552) 180 277] 68100]'39 Total 
Studebaker steady; 2,774, five days to pate ‘38] 215, 84 18597 648! 77| 5496 221; 16349) 3027! 175; 72 8037 424) 1211; 386 39) 286 496] 313, 370] 56523)°'38 to Date 
ee rise; 1,100, five days | 
Car Registrations, All § for Feb l 
New Passenger Car Registrations, tates for February, 1939-1938 
Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
gu 
CHRYSLER GENERAL MOTORS FORD NON-AFFILIATED 
STATES STATES 


HRYSLER 


Cc 
>I TOTALS 
:| Chevrolet 








Oldsmobile 


7232| 


G. MOTORS 
TOTALS 


Mercury 





7708; 60369 



































FORD 
TOTALS 








Packard 
Studebaker 
































* *39] 3846, 2688, 10411, 19976| 36921| 10643, 744) 33022) 1020) 369| 26446, 1163 3043, 30652] 243 2643 36° 2894, 2180 2691 
ow <> , 2562) 1896, 5540) 11980 21978] 7437) 619| 25246) 635] 4765| 5088 _ 43790] 24198 1067, | 25265) 339! 2549! _—«G7|_—«:1822) 2599! 2084 
—————— ; 46 is) 144) ~—«2 18, S423 97, 4,545 6) 87, «97, Ss 836) «599 i2 32, 643 24 29). 22) 7 
—— a 29| 13 68} 116) 226 43 4 375 __36| 54) 512) 285 5 290 10 8 17 7 
; 39 53 29. 196 442 720) 186 10 725 25, 151; 103, 1200) 727 28 78 833 2 61 14 38 42 
Georgia 38 29 18 93 240 380] 167; 16 584 17 111) 66 961] 587 24 «6 2 48 1 37 59} 41 
Kentucky 39). 73). 36, 165, 350 626) 132 9 608 10. 104, 125 988) 437 16 39-492) ? 35 35) 39 26) 
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th Dimension 


The News of Automotive Advertising 





By Pete Wembhofi 


4dcam paigns 


Spring outlay for automotive advertising, it’s indicated in 
a survey of the industry, will top anything previously em- 
loyed for season. All phases of media will come in for good 
share, although more flexible units figure to benefit in greater 
proportion. Cheery note is provided in policy of most com- 
panies: that campaigns be used only when market for car 

ae 


is ready. 


Listed among the car manu-| Osborn and in later years with 


facturers who report they’ll 
lay out more than $1,000,000 for 
spring adcampaigns, covering lat- 
ter part of March, April, May 
and part of June, are Nash, 
Studebaker, Hudson and Pontiac, 
each representing the biggest 
spring outlay in history for these 
companies. Several other manu- 
facturers likewise plan to spend 
more than a million, but no defi- 
nite figures are available. 


Studebaker’s budget will be di- 
rected toward promotion of its 
new Champion, with use of con- 
siderable color planned. Bantam, 
which for past 14% years has con- 
centrated on trade advertising, 
also plans to extend ad outlay to 
publications with national circu- 
lation this spring. 


Joins 

Ww. A. P. John, president of 
MacManus, John & Adams, Inc., 
announces appointment of R. L. 
Hurst to the 
executive staff of 
company. 

Hurst has 25 
years of adver- 
tising experience 
to his credit. 
Served as adver- 
tising and sales 
manager on the 
client side of ad- 
vertising; five 
years with Curtis 
Publishing Co., in 
the publish- 
ing field and many years in agency 
positions. 

Had 12-year association with the 
old Batten company and its suc- 
cessor Batten, Barton, Durstine & 
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UPS POWER 


PER POUND WITH] NICKEL IRONS 





It is interesting to compare small 

engines developed in this country 

for private aircraft with parallel 

developments in Europe. A case 1n 

point is the 6-cylinder radial en- 

gine built by the Societe des 

Moteurs Potez os France. This 

grew from a search for a low cost 

plane power plant with higher 

horsepower per pound. The com- 

pany decided upon an air-cooled 

design, utilizing cast iron cylinders 

in place of conventional forged | 
steel construction. These cylinders 

are cast from a special Nickel alloy 

iron of martensitic structure pos- 

sessing high strength and rigidity 

as well as excellent wear-resisting 

qualities. Unique property of this 

Nickel alloy cast iron is the ability 

to flow in thin sections, permitting 

the casting of the many fine cooling 

fins. In addition, this Nickel cast 

iron offers high strength and elas- 

ticity which enables its structure | 
to absorb great loading, from tight- 
ening gear case fastenings, without 
deformation. Overall economy as | 
compared with forged steel barrels | 
Was attained at an added weight 
of only 5 per cent, at much lower 
cost and with a} 
great improve- 

ment in life. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N. Y. 


Lord & Thomas. 
Entry 


Bantam is entering the national 
advertising field, according to Roy 
S. Evans, president of American 
Bantam. 

For the first year and a half, 
Bantam advertising was confined 
to trade paper advertising, aimed 
at securing new dealers, and 
newspaper advertising confined to 
dealer’s territories designed to 
help the dealers sell cars. 

As a result of this policy, Ban- 


tam distribution has now become 
national and the company is 
| therefore entering publications of 
|national circulation, Evans said. 
| Newspaper advertising will con- 
{tinue to play an important part 
|in the sale of Bantam cars, he 
| added. 


| Robins 

On the heels of its “Pretty Girl” 
poster on 5,600 boards from coast 
to coast, Pontiac Motor will make 
another showing in April with its 
w.k. robins staging a return en- 
gagement. 


An adaptation of the “It’s 
Spring—Get a Pontiac” board, 
which drew much comment in 
1932, will go on the boards Apr. 
15. In 1932, the original poster of 
the Pontiac robins won first prize 
in the annual exhibit of outdoor 
advertising art sponsored by the 
advertising council of the Chicago 
Association of Commerce. 


To tie in with the robin poster, 
Pontiac dealers will use a sales 
room window trim employing the 
same robin technique and calling 
attention to the low-delivered 
prices in the particular locality. 


| Signs 
| 


| tisers represented by dealer signs 
|in the shopping centers of Peoria, 
|Ill., 97 are in the petroleum and 
| automotive fields, according to a 
'sign inventory taken by the Por- 
/celain Enamel Institute, Chicago. 
| The Institute is undertaking study 
lof the most effective uses of sign 
| advertising. 
| Signs checked included only 
permanent exterior displays, which 
eliminated temporary paper 
streamers, cloth banners, card- 
board displays, window lettering 
and special “one-day” sale signs. 
The count covered 1,162 stores in 
the city. 


Investigators classified signs 
as local or national, according 
to whether they were provided 
by the local outlet or a national 
advertiser. Signs that carried 
the name of the dealer were 
classed as local, except for 
standardized signs advertising a 
national product, with the deal- 
er’s name provided on the sign 
by the national advertiser. Found 
that a larger proportion of serv- 
ice station signs are provided by 


Among the 260 national adver- | 


17 


national advertisers than is the 
case in any other classification. 
As a group, the 97 petroleum 

and automotive advertisers were 


the largest in number. The soft 
drink, beer, and tobacco adver- 
tisers rated about even in num- 
bers and followed the leading 
group. 

Posters 


Mack Trucks, Inc., is using out- 
door posters to promote a new 
one to 144-ton light delivery unit. 
First poster in the test campaign 
in Philadelphia appeared Mar. 20 
and will remain on the panels for 
a month, while the second poster 
is scheduled for posting on May 
20. 

Morgan Reichner & Co., Inc., 
New York, is agency for the ac- 
count. 


Chatter 


San Francisco Chronicle added 
to This Week mag group 


“Through Europe by Auto on $500 
in Six Weeks” is tag of novel 
booklet just issued by Hamburg- 
American Line Associated 
Sales Co., Inc., Detroit commercial 
pic producer, moves to larger 
quarters at 3123 E. Jefferson Ave. 





Hhe Keletype helps bring 


him to your table 


In order that customers of Booth Fisheries may 
have fresh fish for dinner, this corporation main- 
tains a fast, accurate communication system between 
headquarters in Chicago and its supply and sales 
points from coast to coast. 

Bell System Teletypewriter Service plays a vital 
part in this communication set-up. It links nine 
principal points with the home office by means of 
a fast, two-way typewritten service. Thus Booth 
Fisheries co-ordinates its far-flung operations . . . 
maintains the proper volume of supplies at all points 

. . speeds up shipping and distribution . . . cen- 
tralizes control of information about markets and 
“catches” available. 

Teletypewriter Service has brought similar effi- 
ciencies to thousands of modern-minded businesses, 
large and small. Perhaps its use would prove profit- 
able in yours. Why not talk it over with a Bell 
System representative? No obligation. el 


Just call your local telephone office. 
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THE SAGA OF THE FIRST 
, JOO YEARS ON RUBBER 


By Chris Sins 








SYNOPSIS 


Chris, back to the daily newspaper grind following the demise 
of the bicycle era at the turn of the 20th century, consorts this 
week with the future greats then in the sports, etc., departments of 
the Chicago Daily News, where Chris held down a sport-writing 
job. And tells about his publicity job on the first Chicago auto- 
mobile show, a prelude to greater automotive news to come. 


Chapter XIV — Journalists All 


ut I’ve run ahead of my Saga a bit, so let’s return to the 
sports desk. Looking back over those 40-odd years I am 
beginning to realize the future greats I was playing around 
with. Charles M. Faye, managing editor, was a martinet 
in his way but a hell of a good newspaper man. Harry 
Justin Smith, then city editor and who died a couple of years 
back, sat in the managing editor’s office for years—even 
into the Frank Knox regime. Fred Hayner, who met a 
tragic death 10 years ago, ranked with the best of his 
compeers as a sporting authority. John O. Seys, our turf 
editor at the time, was a vice-president of the Chicago Cubs 
when he died a year ago. 

Our morning paper was the Record and sporting editor 
of that was the late Harvey T. Woodruff, who in later life 
ran the “Wake of the News” column for the Chicago 
Tribune after he retired as sporting editor of that paper. 
And a cub for Woodruff on the Record was John D. 
Hertz, who started in as office boy, then writing fight stuff 
for Harvey, managed Benny Yanger, the Tipton Slasher, 
started selling Columbia automobiles in 1907, I think, and 
became the best salesman on the row. He and Walden 
Shaw started the Yellow Cab Co. and today little Johnny 
Hertz is John D. Hertz, one of our leading bankers of the 
country. 


And on that same Record staff at this same time was 
another cub, who has done right well by himself—none 
other than Harold Ickes, now Franklin Roosevelt’s Secre- 
tary of the Interior. As I recall it, though, Harold never 
set the world afire as a reporter but it gave him a getaway to 
a political career that has paid dividends. 

* * * 


Show Provides a Cut 


Less than three years after going back to the Daily News 
something happened that ultimately resulted in me becoming 
part of the automobile industry. The first automobile show 
had been held in New York City in 1900, which gave Sam 
Miles his cue. He and Van Sicklen had run bicycle shows 
but here was a chance to put that experience to work— 
an automobile show in Chicago. So Sam made a deal with 
Charlie Hall for the Coliseum and in 1901 he put on the 
first Chicago show. By that time Sam had dropped Cycle 
Age, the paper that followed the merging of Bearings, 
Referee and Cycling Life, for Motor Age, whose only com- 
petition at that time was R. H. Ingersoll’s Horseless Age. 
Sam didn’t have much money but he had the know-how of 
running shows. He looked around for a press agent and he 
picked me. It was a side job for the assistant sporting editor 
of the News. But what a tough one it proved to be. 


The first automobile show in Chicago! Why the papers 
never had heard of such a thing! And, too, it was held 
during a particularly hot political campaign—Carter Harri- 
son running against Graeme Stewart for the mayoralty. And 
me with my publicity! I was lucky to get three sticks on 
an inside page. Sam paid me $250 for the job but 
he had to pay it in installments that lasted over six months. 

Possibly here is where I ought to be writing something 
about the first shows in New York and Chicago, but such a 
thing does not fit into a natural sequence, for it was about 
four years later that I joined up with Motor Age and got 
my real start in the automobile industry. So I will hold 
my fire on these until I get to 1905 A.D. 

* * * 


Sports on Page One 

3ut before then I want to wind up auto-biographically my 
career on the News. Two or three things stand out in that. 
One of these was a most revolutionary step taken by Uncle 
Charley Faye, who was, I think, first to tear up the front 
page of his final city edition and turn it over to sports—two 
pages of sports, in fact, covering every major event of the 
day and giving final results. 

And there is the story of how I named the Chicago Cubs 
the Cubs. At that time the big headline in the News was 
a one-column display with about 17 spaces for the top line. 
It was an inflexible rule with Uncle Charley that there must 
be four words in that top line. So when Charles W. Mur- 
phy bought the Chicago National League franchise from 
Jim Hart, Hayner and | started to coin the shortest nick- 


7'my AUTO-BiogRAPHY 
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FROM 1898 TO 1905 “Who, Me?” was assistant sporting editor 


of the Chicago Daily News, specializing on cycling, bowling and 
indoor baseball under the eagle eye of Charles M. Faye, managing 
editor (upper left), while Harry Justin Smith (upper right) was 
city editor, later on managing editor in the Frank Knox adminis- 
tration until his death a year ago. Lower left is Fred Hayner, 
sporting editor, who, with Chris Sinsabaugh, comprised the entire 
sporting department in 1898. Lower right is John O. Seys, turf 
editor, who at one time had an option of $150,000 for 24 hours on 
the Chicago National Baseball League franchise, which he couldn’t 
take up, and who later on and up to his death a couple of years 
back was vice-president of the Chicago National League Cubs. 








name for the team we could think of. I was lucky enough 
to stumble on “Cubs”, which was one letter shorter than 
“Colts”, second choice, suggested because it was a new setup 
and a new team of youngsters. Inside of two years Murphy 
adopted “Cubs” as official. 

* * * 


Now comes an aftermath, which is of a dramatic nature. 
At the time of the purchase, Johnny Seys was our turf 
editor and no baseball fan. But somehow he got Jim Hart 
to give him a 24-hour option on the franchise at a purchase 
price of $150,000. For those 24 hours Johnny ran all over 
town beseeching his racetrack and gambler friends to loan 


him the money, but no dice. 
Johnny, after hoss-racing went sour 


became a millionaire. 


Murphy got the team and 


in Illinois, was given a job with the Cubs by Bill Veecht, 
became secretary and in later years when Wrigley took 


over the Cubs he was vice- 


president and in line for the 


presidency. All of which Johnny told me before his death 


two years ago. 
30 years. 


Editor’s Note: This is the f 
Sinsabaugh’s memoirs. 


Steel Production 
70% Above 1938 


YOUNGSTOWN, O. — Despite 
absence of expected improvement, 
steel ingot production for the first 
|quarter of 1939 was 70 percent 
higher than at the same time a 
year ago. 


|cloud the outlook for the second 
| quarter, it was said. With but few 
|exceptions March business failed 
'to hold its own with February. 


| Buyers are purchasing only on 
a hand-to-mouth basis. Automo- 
tive, rail and miscellaneous buy- 
ing continues restricted. Structural 
steel shows increased activity. 
Last week’s decrease in ingot pro- 
duction occurred in the face of 
heavier operations in some cen- 
ters. Operations in the Youngs- 











Leonard & McLaughlin 
Bought by F. Harris 


WINNIPEG.—Leonard & Mc- 
Laughlin Motors, Ltd., Nash dis- 
tributor, and one of the oldest 
automobile dealerships in Canada, 
has been purchased by F. Harris, 
well-known Vancouver automo- 
bile man. 


Subsequent 
appear in succeeding issues of Automotive News. 


Failure of March operations to| \ 
|show substantial increases tend to| the first quarter of 1939 showed a| Parlors in Lansing, Saturday, and 


At that time I hadn’t seen him for more than 


ourteenth instalment of Chris 
instalments will 


town area dropped four points to 
50 percent of capacity. About the 
same operations will be main- 
tained this week, operators re- 
ported. 


Bantam Reports 


Big Sales Gains 
BUTLER, Pa.—Bantam sales for 


58 percent increase over the three 
preceding months in 1938, accord- 
ing to Francis H. Fenn, vice- 
|/president and general manager of 
the American Bantam Car Co. 
“Total sales for March showed 
la 22 percent increase over Feb- 
ruary figures in spite of a drop in 
export sales caused by unsettled 
'conditions abroad,” Fenn = said. 
|“Ordinarily foreign sales account 
}for 25 percent to 30 percent of 
|the Bantam total. Based on past 


}quarter to show an even greater 
|gain. Roadster and station wagon 
|Sales should account for a major 
{part of the increase, as we have 
|found commercial car sales to be 
fairly well established throughout 
the year.” 

New distributors appointed dur- 
the quarter numbered 12, 





| ing 


| While a total of 52 new dealer cut- 
lets were added, Fenn stated. 


Ford V-8 Again 
Wins in South 


American Race 


DEARBORN.—Defeating 67 cars 
of various European and Amerj- 
can makes, a Ford V-8 stock car 
driven by Angel LoValvo captured 
first place in the 1939 renewal of 
the International Grand Prize 
Race of the south, 1l-day Argen. 
tine road racing classic. 

LoValvo, a 32-year-old grain 
dealer who is widely known in 
South American racing circles, 
covered the difficult 4,471-mile 
route in 89 hours 11 minutes run- 
ning time. 

LoValvo himself drove a Ford 
V-8 to victory in the 1937 Argen- 
{tine Grand Prize Race, a topflight 
sporting event of the continent, 
and was followed across the fin- 
ish line by three other Fords be- 
fore a car of another make com- 
pleted the run. The 1938 running 
of that contest was a still greater 
| sweep for Fords, cars of that make 
having captured all five of the first 
five places. Fords also took the 
first five places in a_ 1,000-mile 
continuous Argentine road race, 
and finished one-two in the 1938 
running of the same race LaValvo 
won this year. 


This year’s International Grand 
Prize Race, which is sponsored by 
the Argentine Automobile Club, 
got away from Buenos Aires at 
midnight on Mar. 22, and finished 
11 days later at nearby LaPlata, 
after completing a circuit which 
led across the Argentine, over the 
Andes to Santiago, Chili, down the 
Pacific slope, across southern Ar- 
gentina, and up the Atlantic Coast 
to the finish line. 


The strenuous character of the 
race is reflected by the fact that 
of the 69 starters, only 28, includ- 
ing 10 Fords, were able to finish. 
Roads ranged from modern con- 
‘crete highways to primitive cattle 
trails. 


! O. E. Sleight Dies; 
Industry Pioneer 


BRIGHTON, Mich.—O. E. 
Sleight, 71, one of the early auto- 
motive pioneers, died of a heart 
ailment at Mellus Hospital here, 
Thursday morning. 

Mr. Sleight was with R. E. Olds 
in the days of the curved-dash 
Oldsmobile. He left Olds to join 
Ralph Owen and his associates 
when they formed the Owen Mo- 
tor Car Co. He left Owen with 
Howard Coffin to go with the Hud- 
son Motor Car Co. when that com- 
pany was formed. From Hudson, 
Mr. Sleight went with O. J. Beau- 
dette, of Pontiac, when Beaudette 
got the contract for building Ford 
bodies completely painted and was 
in charge of the Auto Top and 
| Trim Ca of Pontiac on the paint- 
jing and trimming of the Ford 
Model T. 

When Ford brought the body 
work back to Detroit, Sleight went 
to the Oakland in charge of the 
paint department and later when 
Durant organized the company 
bearing his name in Lansing, MYr. 
Sleight left to take charge of the 
paint department of this company. 

Funeral services will be held 
from the Estes Ledley Funeral 





jinterment will be in the family 
plot at Kalamazoo. 

Surviving are the wife, Florence, 
a son, Orville, now living in East 
Lansing, two daughters, Mrs. 
| Elmer Crawford of Oxford, Mich., 
and Mrs. J. C. Weed of Plymouth, 
Mich. 





Rootes Is Elected Head 
Of British Car Makers 
LONDON (UTPS).—W. E. 


—= experience, we expect the next] Rootes, head of the Rootes group 


of companies, which includes the 
| Humber-Hillman-Sunbeam-Talbot 
;combine, has been elected presi- 
dent of the Society of British 
Motor Manufacturers and Traders 
succeeding Lord Kenilworth. 
Rootes, who is not yet 45, con- 
trols 26 companies which employ 
more than 15,000 persons and in- 
}clude distributing and financing 
‘units as well as manufacturing. 
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Chris 
Sinsabaugh 





(Continued from Page 1) 


which drop was occasioned by the 
end-of-the-month adjustment of 
production, caused by March hav- 
ing 23 working days instead of 
the usual 20. 
a 

AS I GOT it from Tex, Pon- 
tiac is away to a flying start. 
Counting the car-model year of 
1939 as having started at an- 
nouncement time last mid-Oc- 
tober, Pontiac has built more cars 
than in the ’38 car-model year— 
98,896 as of last Tuesday as 
against 91,110, and Tex has at 
jeast four more months to go be- 
fore he has to turn in his final 
report for the archives of accom- 
plishment. Most gratifying to him 
is that in January and February 
of this year his dealers—there are 
3,600 of them—made $1,455,000 
more net profit than in the corre- 
sponding period a year ago, he 
states. 

Which puts him in the driver’s 
seat for the great spring drive, 
which started in March and which 
will go through May, with Tex 
figuring that May likely will be 
the peak month in sales for the 
car-model year. He projected 14,000 
sales for March and more than 
made good on that. He figures 15,- 
500 for April and the same for 
May, which will give him 45,000 
for the quarter. 

- *« * 

SIMPSON knows his dealers 
and he has not had to depend on 
letter-writing to give him the low 
down. He has been out in the field 
to find out first hand. Since Feb. 
21 he has talked to 3,000 of his 
dealers at 20 different meetings, 
while right now the big chief is 
in California contacting 500 there. 
Tex found his dealers are getting 
more showroom play and the buy- 
ing public, pen in hand, is look- 
ing for the dotted line. 

The used car isn’t a problem 
with them, he found. Stocks are 
low. For instance, as of Jan. 1 his 
dealers had only 28,800 on hand 
compared with 40.000 the same 
time in ’38 and 36,000 in ’37. Stocks 
on hand now are equivalent to 32 
days’ supply. 

* * 

WITH ALL this useful informa- 
tion at his finger-tips, Tex girded 
up his loins as he prepared for 
the spring drive which started 
Mar. 1. He went to the mint and 
loaded up his wheelbarrow with 
1,000,000 dollars and gave Bud 
Berend the job of spending them 
in advertising in March, April and 
May, an unusually big wad for 
Pontiac to spend for this purpose 
at this time of the year. And he 
has pepped up the salesmen of his 
dealers by promoting a contest for 
them alone, paying 50 cents for 
each demonstration given when 
accompanied by a signed appraisal 
lank which proof is sent in to 
Simpson direct. Besides, better 
than a bimbo game, he is putting 
up 313 special awards based on 
new car unit deliveries to sales- 
men who make the required min- 
mum of 30 road demonstrations 
with a maximum of 60 when fol- 
lowed by appraisals. Seven Pon- 
lac cars and five trips to either 
of the two fairs, New York and 

Francisco, are thrown in for 
800d measure, just to pep up the 

YS. 

“Thirty or Bust” is the slogan 
for this inspirational effort. 

ae * ok 


WHEN YOU thumb back over 
the archives and find that in the 
2 years the Cleveland Graphite 
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NEW YORK 


Preferred by those who are 
satisfied with nothing but 
the best. Facing Central 
Park, the Plaza is ideally 
located in the social cen- 
ter of New York. Subway _| 
station at Hotel direct to é 
New York World's Fair. 
"enry A. Rost, President and Managing D 
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& Bronze Co., headed by Ben 
Hopkins, has been operating under 
that title never has lost an hour 
of production because of labor 
troubles, you can understand why 
the employes of the corporation 
feel so friendly toward the high 
command that they are throwing a 
party in Cleveland tonight in 
honor of Hopkins, Vice-President 
J. J. McIntyre, Secretary James L. 
Myers and Sales Director Carl 
Johnson, commemorative of the 
20th anniversary of the founding 
of the company. 

But the story back of the news 
is that the employes, some 1,900 
of them, are “grabbing the check.” 
They are throwing the party just 
to prove how much they think of 
their employers, and how amic- 
able have been their relations with 
a concern that is generally recog- 
nized as the largest producer of 
bearings and bushings in the 
world. The company claims its 
products are used in every auto- 
mobile, truck and tractor manu- 
factured today and also by makers 
of household appliances and diesel 
and aircraft motors. Best of all, 
from a human interest viewpoint, 
said employes are paying the bill. 
They are the hosts. 

K * * 

TALK ABOUT your little acorns 
growing into giant oaks, a favor- 
ite saying of the column, here it 
is exemplified—the story of Cleve- 
land Graphite & Bronze. To start 
at the beginning, back in 1916 
there was the Dann Insert Co., of 
Chicago making spring inserts. 
The concern crumpled and the 
remnants were moved to Cleve- 
land as Dann Products, which led 
a hand-to-mouth existence. One 
J. J. McIntyre was the sales brains 
and back in the shop was Carl 
Johnson, former locomotive engi- 
neer and expert machinist, de- 
veloping a new bushing. Then the 
Great War broke out and the com- 
pany got some of that business, 
but still wasn’t going anywhere. 
But the McIntyre-Johnson combi- 
nation kept plugging along and in 
1918, McIntyre, on a train headed 
for Washington, met up with Ben 
F. Hopkins, who with his brother 
William, a lawyer who had been 
city manager of Cleveland, had 
built Cleveland’s belt line rail- 
road. 


“You’re the very man we need 
in our business,” said Master 
Salesman McIntyre. And he was 
so good in his arguments he sold 
Ben Hopkins on the possibilities 
of the then Dann Products Co. 
that Ben agreed to come in as 
president and devote part of his 
time to guiding the destinies of 
what became the Cleveland 
Graphite & Bronze Co. in March, 
1919. The little acorn kept on 
growing, making bearings and 
bushings, and in 1927 began to 
look like a giant oak so Ben de- 
cided to give all his time to his 
job as its president. 

+ * ~ 

THE FOURTH member of the 
“big four’ came into the picture 
in 1919, when Jim Myers went on 
the payroll as chief engineer, he 
being a Stevens Institute gradu- 
ate. He came from Holt Tractor 
and he proved to be just what the 
doctor had ordered for the sickly 
child. He kept a-climbing and to- 
day he is a vice-president, the 
vice-president in fact, as well as 
secretary and treasurer. So look- 
ing over his annual report I find 
that as of today Cleveland Graph- 
ite & Bronze has from 1,600 to 
1,700 on the payroll. That it has 
a plant capacity that at its peak 
has turned out a million and a 
half of finished parts in one day. 
That from 1922 the company has 
| been standing on its own feet, 
when it paid its first dividend and 
never has missed the pay-off 
since. That in 1937 its sales vol- 
ume totaled more than $10,000,- 
000. 

Spring inserts long ago ceased 
to be a factor. Instead Carl John- 
son’s new graphite bushings be- 
came the meal ticket. And that 
expanded into the production of 
plain bushings, babbit-lined bush- 


| 
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LIFE BEGAN when Luce was 40. About 500 Detroiters heard Henry R. Luce, 
editor of Life, discuss current conditions at a luncheon Apr. 3. Because the 
date chanced to be Luce’s 4ist birthday, his hosts provided a cake. The single 
candle proclaimed that life, for Luce, began at 40. Allen B. Crow, president 
of the Economic Club of Detroit, sponsors of the affair, looks on as Luce 


serves Henry T. Ewald, president of 
the meeting. 


Campbell-Ewald Co. and chairman of 





Chemists Discuss Problems 
Of Gasoline Gum Formation 


BALTIMORE.—The high knock 
rating of today’s gasoline reflects 
the skill of the refiner in develop- 
ing the modern petroleum crack- 
ing processes, according to a paper 
by F. B. Downing, R. G. Clarkson 
and C. J. Pedersen, of E. I. du 
Pont de Nemours and Co., pre- 
sented before a symposium on the 
role of catalysis in petroleum 
chemistry at the 97th meeting of 
the American Chemical Society 
here this week. 

“But the gasoline so manu- 
factured is subject to deterioration 
in storage and handling unless it 
is stabilized by antioxidants be- 
fore delivery to dealers and con- 
sumers,” the paper said. “If sta- 
bilization is not accomplished, car 
performance suffers through low- 
ering of the anti-knock value of 
the gasoline and the building of 


ings and bearings, the latter, 
bearings, now being the big part 
of the production. Recently was 
added metallic clutch facings. 

* * * 

JOHNSON and McIntyre face 
their labor populace tonight as the 
two survivors of the original Dann 
Insert set-up. The little giant, Ben 
Hopkins, will take his well de- 
served bow as the man who was 
willing, back in 1918, to risk $40,- 
000 of his own money to revive a 
company dying on its own feet, a 
man, who over the years has done 
more for the welfare of his people 
than any other I know, a man 
who is, some time, going to take 
me to the South Sea Islands to 
have me write the great story of 
the Cleveland Graphite & Bronze 
Co., which should make an inter- 
esting chapter in the country’s in- 
dustrial history. 

of * Ed 

SENTIMENTAL reasons caused 
Forest Akers, vice-president in 
charge of sales of the Dodge di- 
vision of Chrysler, to run on the 
Republican ticket for membership 
on the Michigan state board of 
agriculture. Only two were to get 
on the board and Akers was one 
of them and he won easily last 
Monday. 

Turning back two decades and 
more, this Akers went to Michi- 
gan State where he gained fame 
as a baseball pitcher, so good in 
fact that after college he pitched 
semi-professional ball. That was 
just before he went into the auto- 
mobile business as sales manager 
of Reo’s Speed Wagon, where he 
established such a reputation as a 
go-getter that Chrysler took him 
on and he’s been there ever since. 
Today he is a Chrysler ace. 

Which reminds me of Jim 
Cleary, at one time Studebaker 
sales manager and now with the 
advertising agency, Roche, Wil- 
liams & Cunnyngham of Chicago, 
which has the Studebaker ac- 
count. Jim has an alma mater, the 
University of Illinois, and Jim 
pined to become one of its trustees. 
So an election or so back he ran 
for that office, made his daughter 
his campaign manager and won 
out against strong competition. 


gummy deposits in the carburetor, 
intake manifold and on the valves 
of the consumer’s motor. 

“A new method of keeping this 
‘gum’ out of gasoline is reported, 
which is designed to improve the 
existing widely used method of 
preserving cracked gasoline by 
means of antioxidants or gum in- 
hibitors. The new method intro- 
duces one to 50 parts per million 


of organic compounds’ termed 
‘deactivators.’ ; ; 
“Gum in gasoline, which is 


known to be caused by oxidation 
during storage, is formed even 
more rapidly if the gasoline is con- 
taminated with even as little as 
one part in ten million of extrane- 
ous metals, particularly copper. 
Gasoline antioxidants are them- 
selves susceptible to destruction 
by oxidation if even traces of in- 
jurious metals are present, so that 
abnormal losses of their inhibiting 
effect are encountered when such 
contamination occurs. 

“ ‘Deactivators’ combat the oxi- 
dative effects of these metal con- 
taminants upon both the gasoline 
and the protective antioxidant. 
‘Deactivators’ thus act as reinforc- 
ing agents for the gum inhibitors, 
magnifying their effectiveness in 
contaminated gasoline. 

“Metallic contamination may oc- 
cur subsequent to manufacture by 
contact with bronze valves, pump 
parts, copper feed lines, etc. In 
these cases the ‘deactivator’ serves 
as protection against unexpected 
deterioration from the high sta- 
bility imparted by the refining. 
The new, plus the old, stabilization 
technique makes possible better 
quality gasoline,” the paper de- 
clared. 


Hudson Reports 
Working Capital 
Over $8,000,000 


DETROIT.—Despite a loss of 
$4,670,004 for 1938, the consoli- 
dated balance sheet of Hudson 
Motor Car Co. and _ subsidiaries 
shows current working capital of 
$8,924,469, and current assets of 
$12,660,275 compared with liabili- 
ties of $3,735,806. 

The net loss last year compares 
with net earnings of $670,716 in 
1937. 

Charges for depreciation and 
amortization aggregated $2,642,- 
643, the depreciation rates used 
being the maximum permitted by 
the Internal Revenue department. 

The report states that taxes 
during 1938 amounted to approxi- 
mately $2,211,335. 





Of the company’s’ working 
capital, holdings of cash and 
United States treasury bills 


amounted to $6,798,479. Plants and 
equipment are carried at a de- 
preciated value of $18,459,595 and 
total assets at $31,525,211. 

The company’s funded debt was 
reduced $701,186 during 1938 and 
| Stood at $2,898,238 at the close of 
the year 
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~« | Wisconsin Dealer 


To Appeal Suit on 
Loss of Contract 


JANESVILLE, Wis. — An appeal 
to the seventh federal circuit court 
of appeals in Chicago has been 
filed in behalf of Robert F. Buggs, 
Janesville, against the Ford Mo- 
tor Co. The case asks $150,000 
damages because of cancellation 
of a dealer contract by the Ford 
company, which is alleged to be 
in violation of recent trade prac- 
tice laws. 

The Buggs appeal is taken from 
the summary judgment by Fed- 
eral District Judge Patrick T. 
Stone at Madison on Feb. 23, 
which ordered the case dismissed 
because it ruled that the com- 
plaint failed to cite a cause of ac- 
tion. 

The district court in effect held 
that the contract between Buggs 
and the automobile manufacturing 
firm was made prior to the enact- 
ment of the Wisconsin licensing 
law, under which cancellation of 
dealer franchises is regulated. 

Buggs, who was local dealer for 
the Ford company from 1913 to 
1937, charges that his franchise 
was cancelled because he refused 
to take delivery on an assigned 
quota of automobiles which he 
considered to be beyond his sales 
capacity. 

The state license law prohibits 
manufacturers from forcing upon 
their dealers goods which have 
not been ordered, or to attempt 
to induce or coerce them to enter 
into agreements by threatening to 
cancel a franchise. 


Miss. Safety Glass 
Act Effective July 1 


JACKSON, Miss.—Under pro- 
visions of Mississippi’s “Rules of 
the Road” law, adopted by the 
1938 legislature, no motor vehicle 
shall be sold in the state after 
July 1, 1939, unless it is equipped 
with safety glass. This provision 
shall also apply to school buses 
after July 1, 1940. 

The safety rules also prescribe 
the maximum speed limits as fol- 
lows: Business districts, 20 miles 
an hour; residential districts 25 
miles, and on highways, 55 miles 
an hour for automobiles and 40 
miles for trucks. 

The law provides that the safety 
commissioner is empowered to re- 
voke the license of any driver con- 
nected with the negligent homi- 
cide, or any person convicted as a 
habitual user of narcotic drugs, or 
driving while intoxicated or upon 
three convictions for reckless driv- 
ing within two months. 





You will enjoy living at the St. Francis 
when visiting the World's Fair in'39 
...central location,excellent appoint- 
ments, fine cuisine. 1000 rooms from $4 90 


Ele et 


UNION SQUARE + SAN FRANCISCO 


MANAGEMENT DOAN E LONOON 














RETAIL SALES 





0 
ne sanerelP - 


pro 








announce= Jerse 
e pea 
sd Dodg fa cts 
aays o r pusines 
Bpufiea be in 





















e an 
esively Oe eam 
Proer ew 1S goings & 
r 


¥65,000 WORTH OF 









IN OUR FIRST FOUR DAS AS 
DODGE PLYMOUTH DEALERS! 


“Siti CHESTER J. BROST, 


- PRESIDENT, BROST MOTORS, INC., 
» NEW DODGE-PLYMOUTH DEALER 
| — IN BUFFALO 


HANK you, Mr. Brost! Your out- 
standing performance is truly 
gratifying. It accurately reflects this 
year’s sales experience of Dodge- 
Plymouth dealers in a great many 
parts of the country—in smaller com- 
munities as well as large cities. 

And no wonder! With the new 
Dodge Luxury Liners securing sensa- 
tional public acceptance in every 

state in the Union...the two great new 
lines of Plymouth cars more popular 
than ever...and the complete new line 
of “Truck-Built” Dodge Trucks still 
priced with the lowest...can you find 

a product set-up anywhere to even 

equal this Triple-Profit Dealership? 
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